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Exceeding expectation, every time.

Perfectly situated on Milton Road, Bentley Cambridge is the first of the prestigious marque to arrive in the historic town of Cambridge. 

The dealership provides a full sales and aftersales service, guaranteeing a unique experience from the very second you enter the exquisite 

showroom, to the moment you leave.
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ITC Luxury Travel is an independent, Chester-based tour operator that 

has been creating luxury travel experiences for more than 40 years to the 

world’s most beautiful locations.

From intimate paradise islands and family-friendly beach resorts to the 

best seats in the house when watching England’s cricket team on tour in 

the Caribbean, each ITC package is created by our team of expert Travel 

Specialists to deliver the perfect luxury holiday. Whatever you’re seeking, 

ITC Luxury Travel and ITC Sports Travel will have the holiday to suit your 

needs and exceed your expectations.

  

LU X U RY  H O L I DAYS  S I N C E  1 9 7 4

Telephone: 01244 355 563 
www.itcluxurytravel.co.uk 

www.itcsports.co.uk  

CARIBBEAN • INDIAN OCEAN • EUROPE • ARABIAN GULF • ASIA • AFRICA • THE AMERICAS • AUSTRALASIA • SPORTS 
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In 2013, upgrading works have been carried out on the front nine holes in order to offer 

a better golfing experience to golfers. Since then, feedbacks have been enthusiastic and 

positive. In June 2014, the back nine holes have started to be reviewed and upgraded. These 

major changes will enable golfers to discover a more accessible golf course, regardless of 

the golfer’s level. The unique island golf course of Ile aux Cerfs will definitely be one of the 

most stupendous golf courses in the world, a “must play” as Colin Montgomerie puts it.

For more information, please contact us:

T: +230 402 7720 | E: info@iacgolf.mu www.ileauxcerfsgolfclub.com
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Experience light and 

motion like never before
Philips Ambilux TV seamlessly extends the picture on your walls using 

nine pico projectors creating a halo of vibrant light and action around 

your TV. It is European craftsmanship at its most refi ned.

Available in 65ʺ
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The Diary

Genius in a garden
In its current exhibition, entitled Painting the Modern 
Garden: Monet to Matisse, London’s Royal Academy 
focuses on the activities of Claude Monet and his 
contemporaries from the 1860s to the 1920s.

The show brings together more than 120 works, all 
with the shared theme of gardens and the natural 
world. Among them are 35 paintings by Monet 
alongside rarely seen works by Paul Klee, Emil Nolde, 
Gustav Klimt and Wassily Kandinsky.

Arguably the most important painter of gardens 
in the history of art, Monet was also an avid 
horticulturist who enjoyed transforming natural 
spaces into living artworks. 

Highlights of the exhibition include a selection of 
the French master’s water lily paintings. The show is 
arranged thematically, and guides visitors through 
the evolution of the garden theme; from Impressionist 
visions of light and atmosphere to expressive blasts 
of colour and, ultimately, examples of a world restored 
to order following the First World War. 

The paintings are also shown within the context of 
broader artistic movements, as well as social and 
political events, helping to explain the garden as a 
universal theme in modern art.

Painting the Modern Garden: Monet to Matisse is at 
the Royal Academy, London until 20 April.

Exhibitions

Lady in the Garden (1867), by Claude 
Monet (above); Murnau The Garden II 
(1910) by Wassily Kandinsky (left)

MARQUES DE RISCAL_HALCYON 1 2016  10/03/2016  10:39  Page 1
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Exhibitions

The Diary

Moscow and London 
swap cultural treasures

The most important exhibition of Russian portraits ever to take 
place at a British museum is currently under way at London’s 
National Portrait Gallery.

Entitled Russia and the Arts: the Age of Tolstoy and Tchaikovsky, 
the show coincides with an exhibition at Moscow’s State Tretyakov 
Gallery, which is borrowing a selection of portraits of famous 
Britons from the National Portrait Gallery.

The combined event marks the 160th anniversary of the 
foundation of both galleries. Among the paintings on show in 
London are portraits of Fyodor Dostoevsky, the only example 
painted from life, Leo Tolstoy and Modest Mussorgsky.

Dr Nicholas Cullinan, director of the National Portrait Gallery, 
said: ‘These portraits of writers, composers, musicians and 
actors, together with their patrons, come together for the most 
ambitious exhibition of Russian portraiture ever to take place in a 
British museum. These commissions constitute Russia’s first and 
most significant national portrait collection.’ 

Dr Rosalind Blakesley, curator of Russia and the Arts: The Age 
of Tolstoy and Tchaikovsky, added: ‘This exhibition provides an 
unprecedented opportunity to appreciate the excitements of 
Russian Realism, Impressionism, and Symbolism through the 
portraits of some of Russia’s most creative figures. They illuminate 
Russia’s exceptional cultural life in the closing decades of 
Imperial rule.’

Russia and the Arts: The Age of Tolstoy and Tchaikovsky is at the 
National Portrait Gallery, London until 26 June.

Portrait of Baroness Varvara Ikskul von Hildenbandt 
(below). Ivan Morozov by Valentin Serov (right)

The Chedi Andermatt opened in December 2013 as the first five-star 

hotel in Andermatt, Switzerland. The hotel was a key part of the ground 

breaking transformation of the sleepy village of Andermatt, turning it into 

an internationally sought-after destination, succinctly marrying tradition with 

modernity. The 123-room-and-suite hotel boasts innovative ‘Alpine chic 

meets Asian sleek’ style, designed by Denniston International Architects’ 

esteemed Belgian architect Jean-Michel Gathy, setting a new design standard 

in Switzerland.

This year, The Chedi Andermatt unveiled 23 two-bedroom Grand Deluxe 

Suites, finished in traditional alpine woods, warm natural stone and supple 

leathers. Encompassing two-and-a-half bathrooms, living room, dining room, 

kitchenette and fireplace, these spacious havens accommodate up to six 

guests, and are housed in the ‘The Chedi Residences’ wing connected to 

the hotel by an interior passageway. Balconies offer exquisite views of the 

The Chedi Andermatt,  Gotthardstrasse 4,  CH-6490 Andermatt,  Switzerland,  T +41 (41) 888 74 88
www.chediandermatt.com

Urseren Valley, Gemsstock Mountain or Nätschen Mountain, extending the 

living area outdoors. 

Among other offerings at The Chedi Andermatt, The Spa has triumphed 

by picking up multiple awards, including the prestigious ‘Most Indulgent Spa’ 

award at the Condé Nast Traveller Spa Awards 2015. Spanning 2,400m², the 

spa and wellness centre benefits from a year-round alpine environment to 

enhance the restorative powers of the treatments available. There is also a 

Tibetan-inspired Relaxation Lounge, bio and Finnish saunas, a scented salt 

steam bath, hot and cold plunge pools, traditional Hammam, ice fountain 

and flower bath. 

Nestled in the timeless village of Andermatt, the hotel is easily accessible 

by road from Lucerne (45 minutes), Zurich (90 minutes), and Milan (two 

hours), or by train from Zurich (under two hours) straight into Andermatt 

train station, opposite the hotel.

Chedi ad.indd   21 11/03/2016   10:51

http://www.chediandermatt.com/
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The Diary

Dutch masters of light and shadow
The greatest talents of 17th- and 18th-century Dutch art 
are taking centre stage at the Queen’s Gallery, Palace of 
Holyroodhouse, this year.

Entitled Masters of the Everyday: Dutch Artists in the Age 
of Vermeer, the wide-ranging exhibition brings together a 
remarkable collection of works from masters such as Johannes 
Vermeer, Gerrit Dou, Pieter de Hooch and Jan Steen.

Dutch art of the era focused on ordinary scenes of everyday 
life rendered to a high level of detail. The artists also 
often included humorous or moralising messages that the 
contemporary viewer would have been able to decode.

Scenes of provincial Dutch life, featuring taverns, farms and 
village fetes, proved popular subject matter. The artists also 
experimented with perspective – encouraging the viewer’s eye 
to focus on the depths of a scene, where figures or objects 
often appear from the shadows. 

The importance of trade in the Netherlands of the era is 
reflected in many of the Holyroodhouse artworks. In Gerrit Dou’s 
The Grocer’s Shop: a Woman Selling Grapes (1672) two women 
weigh goods in a shop selling exotic imported items. In the 
background, another woman holding a coffee pot looks directly 
at the viewer as if they were about to ask a question. At every 
turn in this exhibition the visitor finds themselves wondering what 
is about to happen next – which, of course, is just what the Dutch 
masters intended. 

Masters of the Everyday: Dutch Artists in the Age of Vermeer is 
at The Queen’s Gallery, Palace of Holyroodhouse, Edinburgh 
until 24 July

Exhibition highlights (from top left):Johannes 
Vermeer, Lady at the Virginals with a Gentleman; 
Gerrit Dou, The Grocer’s Shop: a Woman Selling 
Grapes; Pieter de Hooch, A Courtyard in Delft  
at Evening: a Woman spinning

LIFE CAN BE PERFECT

017_HALCYON 1 2016  14/03/2016  14:05  Page 1
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Auctions
Regal woodwork splinters estimate

The Diary

An extremely rare carved oak panel, dating to the reign of King 
Henry VIII, sold for £184,900 at Bonhams’ Oak Interior sale in 
London in February; smashing its estimate of £20,000-£30,000.  

The panel is believed to have been designed by Hans 
Holbein the Younger, the Swiss-German artist famous for his 
iconic portraits of King Henry VIII.

The woodwork is believed to depict King John (1166-1216) 
and is similar both to a panel in the Victoria and Albert Museum 
and one in the Museum of London. The three were quite 
possibly part of a set and are thought to come from the London 
home of William Paulet, a civil servant who became Lord High 
Treasurer of England in 1548.

David Houlston, Bonhams’ senior specialist in Oak Furniture, 
said: ‘This was a remarkable piece of craftsmanship with links 
to some of the most momentous periods in English history.   
I am not surprised it was in such high demand nor that it sold 
for such an impressive price.’

Bonhams’ next Oak Interior Sale takes place at 101 New Bond 
Street, London on 21 September.
www.bonhams.com

The 16th-century panel, thought to show King John

Books
Early photography shows 
Germany in a new light 

Impressive in both scope and size, the recently published 
Germany Around 1900 showcases more than 800 images from 
the turn of the 20th century. 

Bringing together a collection of the earliest colour 
photographs of the country, the pages provide a vision of a 
nation that was both confident and forward-looking and whose 
people had every reason to hope for a bright future at the heart 
of Europe. The images on show are all rare examples of the 
photochrom process, a printing technique that allowed black-
and-white photographs to be reproduced in colour.

Among the scenes captured by those early photographers 
are well-known historical sites such as Ludwig II’s fairytale 
castles in the Bavarian Alps. Also on display are the technical 
advances and modern urban scenes of the time, as well as 
people enjoying the (then) state-of-the-art bathing resorts on 
the North Sea and the Baltic, or the enduring attractions of the 
German countryside.

Germany around 1900. A Portrait in Colour by Marc Walter, 
Sabine Arqué and Karin Lelonek, is published by Taschen, 
price $200.

Two men stop on a forest path to enjoy a view  
of Wartburg Castle (above); an ornate bedroom 
at Neuschwanstein Castle, Bavaria (left)

http://www.bonhams.com/
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Sexy Fish
Richard Caring’s newest venture sets out 
its stall with aplomb. As well as being a 
raw fish and robata izakaya, it features a 
kaleidoscope of fine art and rare materi-
als, with a shimmering crocodile sculpture 
from Frank Gehry, bronze mermaid reliefs 
in blue patina from Damien Hirst, fabric-
panelled ceilings from Michael Roberts, 
Iranian onyx flooring, a lava stone bar-top 
and waterfall-effect windows. 

Some UK newspapers have been having 
a field day with the influx of celebrities 
coming in to sample Tim Anderson’s 
inspired cooking. After a dry run at 
the Gone Fishing pop-up, he’s bringing 
Japanese-influenced style to Berkeley 
Square and making nearby sushi stalwarts 
such as Nobu and Novikov a bit nervous.

Park Chinois
Situated seconds away from Sexy Fish, 
Park Chinois is the newest project from 

Words: Nick Savage

Something
the equivalent of the Rouxs, having  
managed the three Michelin-starred 
restaurant Kikunoi in Kyoto over three 
generations. With seven Michelin stars 
in total, Murata is aiming to crack the 
London market with Tokimeite, serv-
ing a menu with wagyu beef as a focus. 
The eatery is situated on Conduit Street 
in Mayfair and is an exercise in simple 
modernity, with an abundance of light 
woods spread throughout. There’s a bar 
area for more casual dining, and upstairs a 
chic clientele enjoy delicacies ranging from 
sushi and sashimi to tempura and heavily 
marbled Japanese beef.

German Gymnasium
D&D London has outdone itself with this 
opening, a 447-cover restaurant spread 

over two levels in the what was (in 1865) 
the first indoor gymnasium in the UK. 
While the name might be self-evident, 
the rest of the project certainly isn’t. 
It comprises a fine-dining restaurant, a 
grand café, a meister bar, a patisserie 
and a terrace. Harking back to Mittel-
European opulence, diners will be invited 
to luxuriate over delicacies prepared by 
head chef Bjoern Wassmuth; some classic 
German and others more Franco-British.

Zelman Meats
The Goodman Group has opened a 
muscular, cut-and-dry steakhouse in Soho 
that’s a must-visit for anyone who wants 
good wine, fresh oysters and sumptu-
ous beef in the guise of picanha (rump 
steak), chateaubriand and huge portions 
of smoked short ribs. It’s a dimly lit, red 
leather banquette and black steel sort 
of venue and, along with the meats, they 
dish up raw Sicilian prawns and oysters in 
various iterations. 

Hoppers
Karam Sethi and his siblings are running 
one of the most exciting culinary empires 
in London, with a number of projects flirt-
ing with perfection, such as the Michelin-
starred Trishna, Gymkhana, Lyle’s and 
Kitchen Table. 

Hot on the heels of cult phenom-
enon Bao, Sethi has opened Hoppers, a 
boutique Soho restaurant specialising in 
Sri Lankan cuisine in general and appam 
(mispronounced by British colonists in 
Empire days as Hoppers) in particular. 
While it’s not exactly luxury – they don’t 
take reservations for one and it is very af-
fordable – it is some of the most exciting 
food to emerge recently in London.
 
Nick Savage is editor at bespoke concierge 
specialist Innerplace, www.innerplace.co.uk

From memories of  1930s Shanghai to precise,  
Mittel European formality, London’s latest culinary 
openings bring together innovation is all its guises

M Victoria
Martin Williams has evolved his luxury 
steak and raw bar concept M, opening a 
sibling restaurant in Victoria that has built 
on the City restaurant’s strengths. 
Set over two floors, M Victoria now 
includes a wine shop where guests can 
taste extremely rare vintages of Petrus 
and Screaming Eagle as well as a private 
members’ club (M Den), with its own 
six-person screening room. Executive chef 
Michael Reid can be seen in the open-
plan kitchen – he’s added some delicious 
new options such as venison salami and 
smoked wagyu tartare. 

Tokimeite
Yoshihiro Murata may not be a common 
name in Britain, but in Japan his family is 

different
completely

Alan Yau; and it’s on a much larger scale 
than Hakkasan or Duck & Rice. 

Upon walking into the venue it’s 
impossible not to be moved by its 
starched formality or throwback ethos. 
The restaurant feels as if it has been 
transposed in entirety from 1930s 
Shanghai, with buffed floors, white 
tablecloths and a profusion of chinoiserie. 

Live music is performed from a cosy 
stage and guests tend toward the 
stunning. While the food is markedly 
Cantonese, you won’t feel hurried or 
harried here. In fact, dishes are plated in 
high style on silver platters and individual 
serving baskets. 

The menu, as you would expect from 
a Mayfair heavy-hitter, aims for the 
stratosphere. Guests are encouraged 
to commence their meals with glassine 
Duck de Chine complemented by caviar. 
Those looking for luxury will find it in 
spades at Park Chinois. 

Tokimeite is situated on Conduit Street in  
Mayfair and is an exercise in simple modernity 

From far left: the refined Tokimeite; mood lighting 
at Zelman Meats; pared-back chic at German 
Gymnasium; innovative Asian fare at Hoppers

http://www.innerplace.co.uk/
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D uring the climbing season this year artist Derek 
Eland will spend six weeks around Everest basecamp 
exploring what makes this mountain have such a 

magnetic effect both on visitors and those who work on it. 
His multi-media creations will take a similar form to the 

groundbreaking and globally respected Diary Rooms Afghanistan 
that examined ‘being human in the front line in Afghanistan’ as an 
official war artist. 

The resulting piece was a poignant and intense ‘room’ where 
soldiers and those on the front line wrote their memories on 
postcards. Hundreds of stories were collected.  The two projects 
explore what it is like to be exposed to particularly stressful and 
challenging situations.

 
Why do you think Diary Room Afghanistan resonated so much 
around the world?
I think it is a combination of factors: the Afghanistan project 
involved a unique take on how to get inside people’s heads, a Big 
Brother-style diary room. It was a project that had a global reach 
and appeal and often a powerful emotional effect on the people 
who took part in it and those who went to see it. In Afghanistan 
I had these diary rooms in shipping containers, hill-top forts and 
mud buildings. I wanted to meet people and collect their war 
stories and they very willingly took part.

 
Do you think pushing the boundaries and being in stressful situa-
tions help artistically?
As a war artist I found a way to tap into what people honestly 
think, especially in this age of digital communication. I found in 
Afghanistan that webcams and the electronics took out the  
humanity. No one really writes anymore, but give them a paper 
and pen and they will put down something honest, intimate and 
powerful; and sometimes very emotional. I then use film and 
photography to contextualise it. 

At some of my exhibitions they put tissues in the Diary Room 
because people were often overcome by what they’ve read. 
There’s something to this approach. It’s a self-portrait by the 
people who are involved. In some cases it gives them a voice for 
the very first time.

 
What is it about Everest that has inspired you to travel there?
I’ve always wanted to do something similar in another extraor-
dinary place; and Everest is a place on the edge. I’ve had a love 
affair with the mountain for 40 years and, like many people, I’ve 
been obsessed with [mountaineers] George Leigh Mallory and 
Andrew Irvine, and whether they made it to the summit.  The 
other aspect is that the 2016 season will be off the back of the 
only season in 30 or 40 years when no one climbed Everest. I 
want to capture the essence of what it’s going to be like. I know 
there’s an expedition of US soldiers and veterans who are raising 
awareness of post-traumatic stress disorder, for example.

 
Have you ever been to Everest before?
I’ve never been east of Karachi, but it’s critical that it’s not a proj-
ect by a bloke from England documenting Westerners climbing 
Everest; it’s about all the stories. The Nepalese have had enor-
mous challenges after the 2015 earthquake and Everest has a 
great impact on the economy, but it also has a divine status.

 
What are the practicalities of taking all you need to basecamp?
I’m taking a basecamp tent to use as the diary room where peo-
ple can scribble down their thoughts. I’m also a filmmaker and 
photographer so I’ll have that equipment with me. I’ve a copy 
of the 1924 Kodak camera that Irvine took with him on Everest 

The English artist talks about 
how he has brought his creative 
flair to the basecamp of  Everest
Words: Daniel Nielson

erek

too; and I plan to take a Super 8 film camera. I’m also going to 
have a virtual ‘Diary Room’ so I can scan the postcards and put 
them online so people can see them in real time and add their 
own thoughts. It can inspire a global conversation about the 
mountain and the spirituality of the place.

 
How will the process differ from the Afghanistan project?
What I’m expecting on Everest is that I may have to go to where 
the people are. The Diary Room will fill up with hand-written 
stories of why people are there and what being there means to 
them. To engage with the Nepalese I will have to travel further 
afield to villages and monasteries.  I may also have to go further 
up the mountain to where the climbers, sherpas and guides are. 
They’ve all got a different story to tell, and I need to go to where 
the stories are. I’ll be out there for six weeks and I’ll stay until 
everyone is off the mountain.

 
What form are you expecting the Everest work to take?
I’d love to take the Everest Diary Room tent in its entirety and 
recreate it in galleries around the world, exactly as it was on 

Eland: ‘No one really writes anymore, 
but give them a paper and pen  
and they will put down something 
honest, intimate and powerful.’

‘I’ve had a love affair with the mountain for 40 years and I’ve been  
obsessed with the mountaineers George Leigh Mallory and Andrew Irvine.’

ElandD

Everest, and then have the film and photography alongside the 
Diary Room. But the work will inevitably evolve as I go on.

 
Has there ever been a moment when you’ve wondered if you’ve 
pushed yourself too far?
I was a paratrooper in the 1980s, but I’ve been fired at more 
times as a war artist. We came under fire in Afghanistan in 2011 
and I was on patrols that encountered IEDs – it was the real 
thing in terms of danger. 

But my biggest worry is that no one will respond. I have a fear 
that I’ll get out to Everest and they’ll just think ‘what’s this mad 
artist doing here?’People often ask where are my easel and 
paint, but it’s about being trusted and enabling people to be 
comfortable enough to reveal extraordinary things. 

I’m interested in why people are at basecamp, and what’s the 
story that led them there. People often want to go to these 
places to get over something or to conquer themselves – that’s 
the untold story of Everest.

http://derekeland.com

http://them.to/
http://artist.we/
http://derekeland.com/
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It may look like a conventional four-wheel drive, but the  
Range Rover Sentinel has more to offer than meets the eye

Words: Simon Heptinstall

afe and sound

T o outsiders you may appear to be travelling in a 
conventional luxury SUV. They may therefore consider 
that you present an easy target for an attempted 

abduction or robbery. They’d be seriously wrong.
For this apparently standard Range Rover is the new ‘Sentinel’ 

model – and it’s one of the most secure and protected methods 
of non-military road transport available in the world. 

The Sentinel was discreetly unveiled at the Defence and 
Security Equipment International Show in London in October. 
Land Rover’s Special Vehicle Operations Division’s understated 
global promotional material merely advertises it as: ‘A luxury 
armoured vehicle.’

They’re being a little modest. Thanks to an arsenal of defensive 
adaptations, this mobile fortification can shrug off simultaneous 
multi-grenade blasts underneath and on the roof, 15kg of TNT 
exploding alongside and a direct volley of 7.62mm high-velocity, 
armour-piercing, incendiary rounds. 

If the Sentinel’s tyres are slashed or shot, the special run-flat 
inserts allow the vehicle to carry on driving normally. If the side 
doors are blocked, occupants have a hidden escape hatch behind 
the rear seats.

The ‘self-healing’ fuel tank automatically seals itself if any 
weapon or device tries to puncture it. Even the exhaust system 

S
Hidden talents: the Sentinel can shrug off 
simultaneous grenade blasts underneath  
and on the roof or a volley of 7.62mm bullets
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is protected with undisclosed ‘anti-tamper measures’. There’s 
a back-up power system and 100mm opening in the driver’s 
window for secure document delivery. The list of options 
includes customisable sirens, a PA system to address anyone 
outside the vehicle and under-bonnet and under-floor fire 
suppression systems.

The core of the Sentinel is a 360-degree, six-part armoured 
safety cell of high-strength steel within the bodywork of the 
car. It creates an impregnable zone without compromising the 
vehicle’s internal luxury. 

And perhaps the most extraordinary feature of the Sentinel is 
that all these defensive capabilities are completely hidden. There 
is no clue from the outside that this isn’t an ordinary Range 
Rover. The Sentinel must be the only £400,000 vehicle that is 
designed to look like a much cheaper machine. 

Damien Wilson, senior programme manager, Special Vehicle 
Operations explains: ‘This vehicle should only stand out for being 
a Range Rover Autobiography – not for its armoured nature.’

Can buyers trust the efficiency of the Sentinel’s defensive 
systems? Most certainly: they have been verified by experts at 

QinetiQ, an independent organisation that was formerly part 
of the British Government’s Defence Establishment Research 
Agency. Evidently the Sentinel achieves the prestigious ‘VR8 
standard of defence against ballistic threats’.

If it all sounds a little James Bond-ish, you are closer to the 
truth than you might think. Land Rover’s elite Special Vehicle 
Operations team has been closely involved with creating and 
preparing vehicles for James Bond films. 

The most recent, Spectre, features Land Rover and Range 
Rover vehicles heavily modified by SVO. The Defenders were 
specially built to feature huge, 37-inch diameter off-road tyres 
for extreme terrain. They also feature enhanced body protection, 
which is clearly becoming an SVO speciality. The Range Rover 
Sport SVR featured in the film is the fastest and most powerful 
Land Rover ever.

They follow in a long line of Jaguar Land Rover vehicles in the 
Bond adventures. Previously, in 2012, a Defender double-cab 
pick-up was driven by Miss Moneypenny in Skyfall. 

Meanwhile, back in the rather more real world of protecting 
Range Rover owners against possible attack, the SVO experts 

There is no clue from the outside 
that this isn’t an ordinary Range 

Rover. The Sentinel must be the only 
£400,000 vehicle that is designed to 
look like a much cheaper machine 

Standard from the outside, the Sentinel features 
defences against bomb and bullet attacks 

Inside, the Sentinel doesn’t skimp on  
the usual Range Rover luxury spec 

Land Rover’s elite Special Vehicle Operations team has been heavily 
involved with creating and preparing vehicles for James Bond films
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These are the Sentinel’s rivals in the exclusive world of 
armoured luxury vehicles

Inkas 460L 
A Canadian–built bulletproof armoured version of the Lexus 
460L luxury saloon, with four-wheel drive, reinforced door 
hinges and special protection for the battery compartment.

International Armoring  
Corporation BMW 750Li
The US specialists transform a V8-powered luxury saloon 
into a mobile armoured vehicle. Even the exhaust pipe is 
protected by armour plate.

Becker Automotive Cadillac  
Escalade ESV
Californian-based bespoke coachbuilders turn the luxury 
Caddy into a fully armoured vehicle. It’s the latest in their 20-
year history of providing mobile protection for heads of state.

Mercedes Benz S Guard
Mercedes’ armoured versions are among the world’s most 
popular. The S-Guard will stop continuous M60 machine 
gun fire and has an oxygen supply in case of a gas attack.

Knight XV
Canadian Conquest Vehicles’ flagship is a $630,000 military-
style personnel carrier powered by a Ford V10 engine.

Audi A8 Security
The highly armoured Audi features bulletproof wheels, a 
smoke-detector and an emergency fresh-air system.

Mercedes Benz G63 AMG
The lengthened armoured version of the high-performance 
Mercedes G-Wagon, complete with bulletproof glass, 
surveillance camera system and an armoured floor costs 
around $1m.

‘The Beast’
The $1.5m armoured ‘Cadillac One’ is the familiar vehicle 
used to transport the US President.

are clearly very proud of the Sentinel. It’s the first armoured 
vehicle to be hand-built from scratch by the unit at its purpose-
built £20m site on Oxford Road, Coventry.  The new SVO HQ 
includes a VIP suite to entertain the category of customer likely 
to commission the building of a Sentinel. 

John Edwards, MD of SVO, says: ‘The Sentinel is one of the 
most extraordinary Range Rovers ever produced. It provides the 
finest protection against extreme attack.’

The vehicle is targeted at politicians, business leaders and high-
profile celebrities – anyone who fears they may be at risk from 
criminals or terrorists. ‘It is aimed primarily at export markets,’ 
adds the SVO’s literature. 

The new owner’s driver will attend training sessions with the 
Sentinel. SVO technicians will also visit the vehicle annually to 
check everything is as it should be… wherever it is in the world.

Of course, the Range Rover Autobiography on which the 
Sentinel is based is already equipped to cope with the most 
demanding high-speed chase, thanks to Jaguar’s 3.0-litre V6 
supercharged engine and eight-speed ZF automatic gearbox.

In fact, SVO considers the ability to escape across difficult 
terrain to be one of the Sentinel’s main defensive weapons. 
They’ve enhanced these already considerable abilities by up-
rating air springs, dampers, anti-roll bars and the dynamic stability 
control system. It has also been given the most powerful brakes 
ever fitted to a Range Rover.

Wilson says: ‘The ability to go off-road for a Range Rover 
vehicle is paramount to its DNA. For an armoured application 
such as the Sentinel it is important to be able to evade or avoid 
any threat or attack. I’d sum this vehicle up in three words: 
luxurious, all-terrain fortress.’

www.landrover.co.uk

Ready for anything: new Sentinel drivers will 
attend special training sessions with the vehicle  

SVO considers the ability to escape across difficult terrain to be one of  the 
Sentinel’s main defences and they’ve up-rated dampers and anti-roll bars
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S een together they present a remarkable spectacle 
of gleaming chrome, polished walnut and wide-eyed 
headlamps. The cars of the Fredericksen Collection, 

which went under the hammer of auction house Bonhams last 
September, represented a remarkable selection of pre-Second 
World War vehicles. They also achieved a total of DKK162m 
(£16m), the largest sum ever raised at an auction in Denmark.

For car enthusiasts, it was a mouth-watering grouping of 
classics, but not necessarily one that is unique. ‘We see similar 
collections come on the market every two or three years,’ says 
Jakob Greisen, head of Bonhams’ US Motoring Department, who 
handled the sale.

‘What was particularly exciting about this one was that it had 
been put together with such a clear vision. Henrik Frederiksen 
has filled every corner of his collecting passion and the cars had 
also been very well restored.’

Among the vehicles that whetted collectors’ appetites were a 
1914 Mercedes 28/95 Phaeton with a rare wooden body and an 
unusual 1930 Duesenberg Model J Disappearing Top Roadster. 
The latter went under the hammer for £1,764,675, making it the 
most valuable car ever sold at auction in Denmark. 

Such vehicles are rare survivors from the early era of motoring, 
explains Greisen: ‘Probably around 70-80 per cent of cars in the 
collectable market were built after 1950. More have survived 
because more were built, of course, but there’s also the fact that 
people tend to buy what they remember – and there are fewer 
and fewer who recall what was on the roads before the 1940s.’

It is no surprise to learn that the most desirable vehicles have 
added to their value in recent years. ‘If a car has made its mark 
on time if will always generate interest,’ says Greisen. ‘People 
also like brands that are still in business – so 1930s Alfa Romeos 
or 1920s Bentleys are highly collectible. If a potential buyer in 
his sixties is looking for a purchase and sees an old Packard or 
Hispano Suiza, he’s probably going to be wondering what it is. 
With a Bentley, he’ll have seen something similar before. The 

The recent sale of  an esteemed Danish collection showed the 
depth of  interest in cars that pre-date the Second World War
Words: George de Grey

n the road again
The collection’s 1927 Bentley 6½ litre Bobtail 
(right and above). The brand is one of the most 
sought-after by collectors of pre-war cars O
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same’s true of a Bugatti racer – it’s a very recognisable, iconic car 
– the sort of thing you could show to a random guy in the street 
and he’d know what it was.

‘Another example could be a Dietrich-bodied Packard [from 
the 1930s] – it’s very distinctive and appeals to most collectors, 
more than something such as a Cadillac Sedan V8 [as favoured 
by gangster Al Capone] from the same era – which is a big, 
heavy car for which you might not find a lot of takers.’

With that caveat in place, several lesser-known marques 
performed impressively at last year’s Fredericksen sale. Step 
forward, for example, the 1937 Horch 853 Sport Cabriolet, 
which went under the hammer for a shade under £330,000. 
While a well-know brand in the 1930s, Horch’s factory was 
overrun by Soviet troops in 1945 and what was left of its 

machinery was turned over to making vehicles such as the 
Trabant – the clunky, fume-shrouded runabout that typified 
1970s East Germany.

‘Unusual brands such as Horch attract a certain type of buyer,’ 
suggests Greisen. ‘A Mercedes of the same era would probably 
interest a much broader audience. People might well have 
heard of something such as a Mercedes 540k, but they won’t 
necessarily recognise a Horch.’ 

To highlight the point, he adds that the Danish sale’s 1935 
Mercedes 500K ‘Special Roadster’ sold for more than £713,000.

While there’s an active market for such venerable machines, 
however, it tends to be something that collectors are not initially 
drawn towards. Greisen says: ‘When they start collecting, the 
typical person begins with a 1960s sports car, a Porsche 911 or 

a Jaguar E-Type, for example. After a few years they decide they 
want to widen their interest and they might well look around 
for a classic pre-war US car, such as a Mercer Racer – which 
was capable of doing 80mph back in 1915. Ideally, they want 
something that stands out in terms of its engineering, its history 
or simply because it looks good.’

The latter factor can include what’s underneath the bonnet, 
he adds. ‘People are interested if a car’s exciting inside,’ he 
says, ‘something such as a 1930s Alfa Romeo is a marvel of 
engineering – like a Swiss watch.’

And, as befits a man who sees plenty of top-notch vintage cars, 
Geisen has his own favourites. ‘I really liked the 1927 Bentley 
6½-Litre Bobtail that was part of the Frederiksen auction,’ he 
says (it eventually sold for more than £676,000).

‘Unusual brands such as Horch 
attract a certain type of  buyer, 
though a Mercedes of  the era 

might well have a wider appeal.’

Sale highlights: the 
Mercedes-Benz 320N 
Cabriolet (right and below) 
and a 1934 Packard  
Coupe Roadster (left) 

The 1937 Horch 853 Sport Cabriolet (left  
and above), sold for just under £330,000

‘When they start collecting,  
the typical person begins  

with a 1960s sports car, such as 
a Porsche 911 or a Jaguar E-Type.’ 
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The Information
Bonhams’ first auction in Denmark, the Frederiksen 
Collection Sale was the country’s highest grossing ever. 

The 1930 Duesenberg Model J Disappearing Top Roadster 
sold for £1,764,675. It is now the most valuable car ever 
sold at auction in Denmark.

Eleven rare Rolls-Royce motor cars were sold, totalling 
more than £3.5m, led by a 1914 Rolls-Royce 40/50 Silver 
Ghost Skiff, at £740,025.

A 1939 Lagonda LG6 Rapide achieved a new world-
auction record of £540,000. A 1914 Mercedes 28/95 
Phaeton sold to a German telephone bidder for £927,877.

‘Two more favourites of mine are the Mercer Raceabout – a 
sportscar from the 1910s that’s very fast and handles extremely 
well – and the 1931 Alfa 6c 750 – a really nimble car of the era.’

And he recommends the challenge involved in driving a car 
from the pre-war period. ‘It’s a very different experience. When 
you buy one the best thing you can do is to keep driving it until 
you get completely used to what it can and can’t do. You have to 
be a lot more alert than when driving something like a Porsche 

‘When you buy a pre-war car, the best thing you can do is to keep  
driving it until you get completely used to what it can and can’t do.’ 

or a Ferrari from the 1960s or 1970s, which don’t differ that 
much from a modern vehicle, but the reward is that it’s a lot 
more entertaining.’

Hopefully, the new owners of Frederiksen’s collection will 
agree. Certainly the man himself hopes his former possessions 
will continue to bring pleasure for years to come: ‘I now have 
to say goodbye to my wonderful cars,’ he says, ‘but I couldn’t be 
happier as I know each will bring joy to their new owners.’

Sleek chic: the collection’s 1935  
Mercedes-Benz (above and below);  
the 1958 Bentley that was once the 
property of John D Rockefeller (left) 
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S ometimes it seems that whisky makers have a willfully 
self-destructive streak. Some of the most remarkable 
liquids you will ever taste, whether from the windswept 

isle of Islay or the volcanic shoulders of Japan’s Southern Alps, 
come from distilleries that were cut down in their prime. 
The stills fall silent, the doors close, the equipment is quietly 
dismantled and removed. Sometimes, for that extra touch of 
finality, the bulldozers move in.

It has happened most famously in Scotland where, as the 
whisky loch grew to epic proportions, oversupply forced 
distilleries such as Port Ellen on Islay and Brora in the Highlands 
to close down (in 1983); now, as their stocks mature and 
diminish, official annual releases fetch routine four-figure sums. 
And it has also happened in Japan – where, for Brora and Port 
Ellen, read Hanyu and Karuizawa.

Ten years ago, few people outside Japan even knew that the 
country made whisky and, of those, fewer yet had heard of 
Karuizawa. The four small stills in this distillery on the slopes 
of Japan’s most active volcano, Mount Asama, constituted a 
workhorse plant making a powerful malt to give a bit of extra 
oomph to blended whiskies.

Marcin Miller, co-founder of specialist Japanese whisky importer 
Number One Drinks Company, was one of the few of the 
few; in that he knew about the standard Karuizawa 12-year-old 
product sold in Japan – but he didn’t rate it.

Great whisky is a combination of spirit quality and character, 
and that spirit’s interaction with the oak casks in which it is 
aged. Put a light, delicate spirit into a flavour-packed former 
Sherry cask and the wood will drown the liquid; stick a powerful, 
muscle-bound spirit into a twice-reused, ex-Bourbon cask and 

Few people have heard of  Japanese whisky. Fewer still 
know the story of  Karuizawa and Hanyu and why 
these spirits are attracting the attention of  connoisseurs

Words: Richard Woodard

etting sunsS

the reverse will occur. If you know something about Scotch 
single malts, then Karuizawa was made in the model of Macallan: 
100 per cent Golden Promise barley, 100 per cent Sherry 
casks for maturation. Of course, that is not to say Karuizawa is 
specifically like Macallan – whisky is never that simple – but it 
gives you some idea.

This is a spirit of broad shoulders, immense depth and multi-
layered complexity – but all of those characteristics are only 
revealed after a few decades of patient maturation. Bottled at 12 
years old, Karuizawa was not so much an ugly duckling as an ugly 
eaglet; give it an extra 20 years or so in wood and its soaring, 
powerful abilities are revealed.

Karuizawa: a spirit that 
is improving with age 

Gone, but not 
forgotten: barrels of 
Karuizawa and the site 
of the former distillery
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This hints at the uncomfortable truth behind all defunct 
distilleries: they closed for a reason. Like Port Ellen and Brora, 
Karuizawa ceased operations in 2000 because its owner, Mercian 
Corporation, couldn’t make it pay. Had the company been 
clairvoyant, it might have reached a different decision.

Like the liquid itself, appreciation of Karuizawa was a slow burn. 
Eight years ago, you could buy one of the single cask bottlings 
released by Miller and Number One for £75 in the UK; earlier 
this year, the same whisky sold at auction for £1,700.

In the Far East, interest has been especially feverish of late. In 
2013 Number One released the ultimate Karuizawa, a 52-year-
old spirit that ran through the stills in 1960, priced at a mind-
boggling £12,500 a bottle. At a Bonhams’ auction in Hong Kong 
last summer, a bottle sold for nearly £78,000.

Like Karuizawa, Hanyu’s stills fell silent in 2000 and, like 
Karuizawa, its star has been on the rise practically ever since. The 
approach here has been different – while Karuizawa bottlings 
have been typically single casks, Hanyu’s generally younger spirit 
has been re-racked into all manner of wood types and sold – in 
a piece of collector-friendly marketing genius – as a 54-strong set 
of ‘playing card’ bottlings. A full set sold at that same Bonhams 
auction in Hong Kong for HK$3.8m (£322,000).

Nor is this craze confined to Greater China. At the recent 
Whisky Show in London, visitors paid £6,000 a head for a 
charity Karuizawa tasting, with the fee including a limited edition 
bottle. On leaving, they were greeted by collectors offering them 
£8,000 on the spot for the bottle alone.

There are a number of reasons behind the Karuizawa/Hanyu 

At a Bonhams’ auction in Hong 
Kong last summer, a bottle of   

Karuizawa sold for nearly £78,000
The sorry relics of the Karuizawa distillery (above) 
belie the fact that the whisky’s value in booming

FLYING AROUND THE WORLD IS COMPLEX ENOUGH 

WITHOUT WORRYING ABOUT THE CHALLENGES  

ON THE GROUND. As a full-service FBO, Harrods Aviation can 

bring together everything you need for a quick and stress-free passage into,  

or out of, the UK – from in-house equipment suitable for almost any aircraft, 

contract fuelling and line maintenance to hangarage and private lounges 

for passengers and crew. All you have to do is make a booking with our 

London Luton or London Stansted facilities, tell us which services you 

require and we’ll have everything in place when you land. Simple.

SALES HARRODSAVIATION�COM�s�������	�����������

HARRODS AVIATION_HALCYON 1 2015_Layout 1  14/03/2016  14:07  Page 1

mailto:sales@harrodsaviation.com


 042 

The Vintner

The Information
If you want to buy Karuizawa or Hanyu whiskies, it’s best 
to keep a close eye on the major auction houses and their 
Hong Kong sales in particular. 
Otherwise, fine wine and spirits retailer Hedonism  
(hedonism.co.uk) has various Karuizawas priced from 
£593 to £26,400 (for a set of four) and a Hanyu Bak  
Chiang Series bottling from 2000 for £989.
Remaining casks of Karuizawa have been sold into Taiwan, 
but there will be new releases of Hanyu, both from Number 
One and from the Whisky Exchange early in 2016.
Meanwhile, the latest official releases of Port Ellen  
(a 32-year-old, priced at £2,400) and Brora (a 37-year-old, 
priced at £1,300) are available from specialist retailers.

phenomenon, not least the growing disaffection among Chinese 
collectors with the pricing of fine Bordeaux and the fact that 
Japanese whisky has won more plaudits in recent years, both 
in blind tasting competitions and from authorities such as Jim 
Murray, author of the annual Whisky Bible.

But the inherently finite nature of supply is key. ‘I think what 
it comes down to is rarity,’ says Miller. ‘They are really good 
whiskies. The fact that something is rare doesn’t make it good. 
But if it’s exceptionally good and rare…’

Japanese whisky is often wrongly construed as a homage to 
or even a pastiche of Scotch, which as a theory manages to be 
both insulting and inaccurate (while paradoxically having a grain 
of truth to it). But there is an undeniable parallel between the 
fortunes of Karuizawa and Hanyu, and those of Port Ellen and 
Brora, unloved distilleries which were shut down – and then 

acquired a cult reputation that can verge on fanaticism. 
Can a dead distillery ever be resurrected? Tantalisingly, 

somebody has bought Karuizawa’s equipment and is said to 
be planning to open a new distillery in Japan. But, given that 
Karuizawa’s alchemical transformation required decades of 
patience, Miller reckons the story will have moved on by the 
time there’s anything ready to drink from the revived plant.

In the meantime, he and Number One are about to open a 
gin distillery in Kyoto, using a range of local botanicals (varieties 
of yuzu, green and black teas, wasabi) to create a very different 
style of Japanese spirit.

Of course, you can age gin in a barrel, and the company has 
a number of empty casks that used to house a now famous 
Japanese whisky. Which makes you wonder what the future 
might hold.

‘The fact that something is rare doesn’t necessarily  
make it good. But if  it’s exceptionally good and rare…’

A bottle of Karuizawa, 1981 vintage (above); 
two of Hanyu’s ‘playing card’ bottles (top) 
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I t’s a rare opportunity to play a part in British television 
heritage. Once home to the famous BBC studios, the iconic 
Television Centre is being preserved as the centrepiece of a 

£1 billion development in west London. 
The 14-acre BBC campus of buildings, dating back to the 1950s, 

is being redeveloped by property company Stanhope into a new 
neighbourhood of 950 homes, offices, a Soho House hotel and 
private members’ club, plus an array of cafés, restaurants and 
shops, in addition to a cinema.

Managing director of Stanhope Alistair Shaw says the ambition 
behind the Television Centre development is to stitch the site 
back into the local area. Stanhope has also bought a 17-acre 
plot that will become White City Place, with up to 1.5m sq ft of 
office space.

Shaw says that three television studios, including the famous 
Studio 1, will continue to be used for filming when the project 
goes live in 2017. Studio 1, home to hit TV show Strictly Come 
Dancing, hosted the launch of Mark Ronson’s Uptown Special 
album last year and London-based avant garde art organisation 
Artangel has completed a three-month exhibition in the famous 
Scenery Block.

Studio 1, along with Studios 2 and 3, is being refurbished and 
the BBC will resume programme making at Television Centre in 
2017. In the meantime, Shaw will be wooing the great and the 
good of the creative industries in a bid to persuade them to set 
up shop on the campus, establishing a new centre of creative 
excellence in west London.

The first 450 apartments, all featuring retro 1950 designs, are 
being built within the listed circular-shaped block, affectionately 
known as ‘the Doughnut’. It has a round courtyard featuring the 
famous statue of Helios, the Greek sun god, symbolising the 
radiation of television around the world.

But the cherries on the cake are the four penthouses at the 
top of the building; these – and the other premium apartments 
– are being designed by five different award-winning British 
architects. In keeping with their exclusive location at the top 
of the building, the luxe apartments will have views over west 
London and will overlook a public, cafe-lined piazza the size of 
Trafalgar Square at the front of the building.

For such far-reaching panoramic views blended with 1950s 
drama buyers can expect to pay £5-£7.5m for apartments of 
2,750-4,000 sq ft.

Shaw adds: ‘Studio 1 was, and probably still is, the best television 
studio in the world because it was built with no expense spared. 
The British government of the time wanted the finest facilities in 
the world for what was the best-known broadcaster. It still has 
incredible height and comprises 12,000 sq ft – that is what was 

The former BBC studios are forming the centrepiece of  a luxury 
development that will soon transform a great swathe of  West London

Words: Robert Verkaik

oing live

The recreated development (left and below) will 
incorporate operational TV studios; an example 
of one of the luxe apartments on sale (bottom) 
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along with hundreds of offices and shops are being built. 
A further 24,000 new homes, along with a Crossrail-HS2 
interchange station, are planned for Old Oak Common, north of 
the White City area.

Potential buyers who want to stake a claim in the site should 
know that the one tranche of 200 apartments have nearly all 
been sold. A further 250 apartments come on stream in April 
2016, with the public launch of the development. 

The first phase is due to be complete by December 2017, by 
which time Television Centre will again be a focus of thriving 
creative energy – and, for the first time, it will not be off-limits to 
the public. The previously closed-off compound is being opened 
up at the front, with new landscaped areas the size of five 
football pitches, while at the rear there will be a green pedestrian 
route to the four-acre Hammersmith Park, with its Japanese 
gardens comprising ponds, stone bridges and waterfalls.

There will also be easy access to Westfield shopping centre and 
to the upscale residential area of Notting Hill. 

West London looks set for a very dynamic future.

For more information: www.televisioncentre.com

– Imperial College, London.  This prestigious centre of learning 
is creating a 25-acre technology and research campus that will 
straddle both sides of the main A40 road. ‘The university is one 
of the world’s greatest scientific innovators and it will be pushing 
the boundaries of science,’ says Shaw.

Imperial is investing £3 billion in a project that will bring with 
it 11 state-of-the art buildings, with 1,150 homes clustered 
around two public squares. Accommodation blocks for 500 
postgraduates are already complete.

The BBC expanded its presence at White City until the 1980s, 
but by the mid-2000s the corporation’s management had 
decided the building was not suited to the digital age of filming 
and broadcasting. In 2012 the site was sold to Stanhope for 
£200m, although the BBC retained a link to the site through its 
commercial subsidiaries BBC Studios and Post Production, and 
BBC Worldwide. 

Shaw says this presented a challenge for the developers. ‘We 
had one of the biggest building sites in London with a tenant on 
site which we had to work around.’

The Television Centre revamp is part of a wider, £7 billion 
construction bonanza at White City, where 5,000 new homes 

so unusual about it. They could film absolutely anything in there.’
The whole building is Grade II listed.  That listing covers the 

famous 26 atomic dots on the wall which for many years formed 
the backdrop of many famous BBC programmes. The historic 
lobby, better known as the stage door, is also being woven into 
the development. ‘Anybody who was anybody walked through 
that lobby, including HM Queen Elizabeth II, Margaret Thatcher 
and Jeremy Clarkson,’ remarks Shaw. 

White City began life as a site to house the Franco-British 
Exhibition of 1908 – and takes its name from the white marble-
clad pavilions and mini-palaces that were built to showcase the 
Western powers in all their glory. 

The unexpected eruption of Mount Vesuvius meant the 
Olympic Games of the same year (due to be hosted by Italy) 
were hurriedly transferred to the White City site. But it was 
only after the Second World War that it was chosen as the 
headquarters of the British Broadcasting Corporation.

These early days were all about innovation and state-of -the 
art design. Shaw believes the new redevelopment of the site 
has authentic echoes of its illustrious past. He says the baton 
for innovation is being handed to another of the site’s tenants 

The previously closed-off  compound 
is being opened up at the front,  
with new landscaped areas the  

size of  five football pitches

The iconic ‘Doughnut’, originally built in the 
1950s, will be the centrepiece of the site

White City began life as a site to house the  
Franco-British Exhibition of  1908 – and takes  
its name from the white, marble-clad pavilions  
that were built to showcase the Western powers

The site from the air (above left); the apartments 
include sophisticated furnishings and some of 
the most desirable views in London (above)

http://www.televisioncentre.com/
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I t was while watching a re-run of the movie Thunderball that 
entrepreneur and former Ralph Lauren brand manager John 
Clapot saw something that caught his eye – a fleeting scene 

when James Bond and ‘Domino’ Derval head from sea to shore 
in a small, but distinctive powerboat.

‘I’m passionate about yachting and boats generally and I 
suddenly noticed this vessel that I didn’t know,’ he says. ‘So I 
started searching for its history. The more I found out, the more 
interesting the story became – and I soon realised its potential 
as a business idea.’

What Clapot had spotted was a compact, 19ft vessel that had 
been constructed by the American company Buehler Turbocraft 
in the 1960s. ‘The brand was launched in 1954 and was the 
first ever to use water-jet propulsion – essentially bringing the 
principles of the jet engine to the maritime sector,’ he explains. 

‘The company used very talented designers, such as Virgil 
Exner [famed for his automotive designs], to create an extremely 
appealing look and the boats became very popular and iconic in 
a period that ran from the 1950s to the 1970s.’

The innovative boats of  Buehler 
Turbocraft were design classics of  
the Fifties and Sixties and their sleek 
styling and technological wizardry  
are now enjoying a new lease of  life

Words: Dan Hayes

eturn ofR an icon

Buehler Turbocraft’s reincarnation shares  
the distinctive lines of the 1950s original
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it was called back mid-flight due to the Cuban Missile Crisis and 
a fear that the Soviets might be looking to copy the technology 
to create a type of military assault craft. 

Not only was the company at the forefront of technological 
innovation, Buehler was also creative in the field of marketing. To 
highlight their performance, safety and versatility, several boats 
were used to travel against the rapids of the Colorado River in 
August 1960. The experience was later turned into a National 
Geographic article (entitled Nine against the River). 

The appearance of a Turbocraft with Sean Connery’s Bond 
in Thunderball in 1965 further underlined the brand’s futuristic 
appeal, but despite such encouraging PR, longevity was not to be 
the boats’ destiny. 

Cabot explains: ‘The original Buehler company relied on orders 

Their innovative technology allowed the boats to run in water 
just a few inches’ deep without risking damage to their hulls or 
propulsion devices by running aground. They also offered rapid 
acceleration, remarkable maneuverability and clean, curving lines. 
All combined, it added up to a package that appealed to the 
maritime buyers of the era.

‘The boats were a favourite of the US Secret Service and of 
celebrities of the day, such as the Kennedy family,’ adds Cabot. 
Indeed, Jackie Kennedy owned a Buehler, which she used for 
waterskiing, and video footage still exists showing John John 
Kennedy sitting on the lap of President John F Kennedy, while the 
latter takes the wheel of one of the boats (a Jet 35).  

Legend even has it that, in 1962, USSR supremo Nikita 
Khrushchev ordered one of the boats to be shipped to him, but 

from the US government and when budgets were cut back 
during Richard Nixon’s presidency in the 1970s the business 
started to slip back.

‘I think the management didn’t really know how to appeal to a 
wider audience,’ suggests Cabot. ‘The Buehler Corporation’s main 
business was aviation – it supplied avionics equipment to the US 
Air Force. The company president had launched the boat brand, 
but it still wasn’t really seen as a core project.’

By the time Cabot and his team of Swiss-American-French 
entrepreneurs acquired the brand and re-established it as a 
trademark in 2011, it had experienced a hiatus of almost 40 
years and had drifted into obscurity.

In the past two years Buehler Turbocraft’s new owners have 
brought together their own design team and have unveiled their 

‘The boats were a favourite of  the US Secret Service and 
of  celebrities of  the day, such as the Kennedy family.’

The appearance of  a Turbocraft 
with Bond in Thunderball in  
1965 further underlined the  

brand’s futuristic appeal

The inspirational appearance in Thunderball

Jet gains: examples from the 
brand’s original advertising 
and PR campaigns (right)

Teak, mahogany and brass all take their place  
in the construction of the Thunderclap (above) 

http://marketing.to/
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first project, a 38ft luxury day-boat called the Thunderclap. Adds 
Cabot: ‘The boat got its name from the movie Thunderball and 
we’ve focused on a design that incorporates elements from 
the iconic Buehler craft of the 1950s and 1960s, while using 
technological innovations, including water-jets.’

Thunderclap is also the first production boat to integrate a 
hull, deck and furniture made of flax fibres. ‘It’s light and has great 
noise insulation,’ explains Cabot, pointing out that the boat’s 
cabin also includes high-quality fabrics and a skylight window, in 
addition to a queen-size bed, bathroom, entertainment system 
and storage. 

It comes as no surprise to learn that the new-look brand has 
perpetuated the use of water jet propulsion that offers similar 

capabilities to the original 1960s designs: accessibility to shallow 
water and beaches, low maintenance costs, plus maneuverability 
and acceleration. 

Speaking of the Thunderclap, Cabot adds: ‘It’s got a low draft, it’s 
lightweight and has an unmistakable silhouette; all of which allow 
you to shuttle back-and-forth with style. We thought a lot about 
the design and incorporated innovations such as a counter-stern 
at the back that adds length, plus electric swimming steps that 
can be used to provide easy access to the water.’

While the latter add a degree of weight to the vessel, they hark 

back to the original boats’ capabilities – one advantage of their 
water-jet technology was (and is) that it presented no danger to 
swimmers (unlike a conventional propeller).

The team members believe they’ve created the perfect 
day boat to form part of a superyacht’s ensemble. With its 
combination of retro and modern styling and its use of gleaming 
teak and mahogany, it certainly looks the part and – thanks to 
that 60cm draft that once appealed to the likes of the FBI and 
Bond, not to mention the KGB – it can get up close to a beach.

As befits entrepreneurs with a passion for ships and the sea, 
Cabot and his team are now focusing their attentions on a 
second project – with the aim being partly to utilise hybrid or 
electric propulsion. 

‘In terms of speed, we’re looking at how we could bring 
alternatives closer to what is achieved by conventional methods,’ 
he says. ‘Environmental technology for maritime still lags behind 
automotive, but we’ll be looking at the best options available.’

If all goes to plan, a Buehler Turbocraft may even make it into 
another Bond movie before the brand is that much older.

‘It’s got a low draft, light weight and an unmistakable  
silhouette to allow you to shuttle back-and-forth with style.’ 

The Information
The Thunderclap day boat in figures
Length: 11.76m
Height: 2.5m
Draft: 0.6m
Maximum speed: 42 knots
Cruising speed: 32 knots

Thanks to its 60cm draft it can  
get right up close to the beach

The Thunderclap: adding an 
element of retro elegance

The designers have made clever use  
of natural light in the cabin (above)

Full ahead: with a maximum speed of 42 knots 
the Thunderclap has speed as well as style 

http://style.we/
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N umbers and words never tell the whole story. When 
did they ever? Usually misattributed to Joseph Stalin (it 
was actually the work of German journalist and satirist 

Kurt Tucholsky), the quote ‘one death is a tragedy, a million 
deaths is a statistic’ gives us a monochromatic rendition of what 
was a far more nuanced image – namely a famine in the Ukraine.

Likewise bald numbers tell us that a round trip from my house 
to Cardiff is 394 miles. A road trip, then, but summing it up in 
those bare digits fails to tell us that en route I will break the 
journey to see a friend. And also that in Cardiff I will be in pitch-
side seats to watch a titanic rugby union clash between Wales 
and France.

Being a passionate Welshman I will of course be wearing my 
red jersey to support my team. I am also tasked (it’s terrible, 
I know) with taking a Maserati GranTurismo MC Stradale for 
those 394 miles and to write about it for Halcyon magazine. 

Unfortunately, this Maserati happens to be Grigio Granito 
rather than the red Ferrari California T that I was supposed 
to be piloting. The famous Ferrari Red, by the way, has the 
Pantone reference of 185 – another example of numbers not 

The Maserati GranTurismo MC Stradale combines 
gutsy performance with an effortlessly relaxed interior
Words: Tim Griffiths

meets the eye

telling the whole story. Technically informative, yes, but soulfully 
barren. And soul is what this Maserati has. In spades. It feels a 
little overwhelming at first as you turn the key and the initial 
roar settles down into a throbbing growl but, as with everything 
in life, you quickly become accustomed to it. Living in a sleepy 
Hertfordshire village, however, I’m not sure my neighbours 
would ever want this to be a permanent addition outside my 
front door.

The interior is swaddled in leather and carbon fibre and 
appeals to the latent inner sybarite in me. On first glance, 
though, it doesn’t look as if it will be the most comfortable place 
to spend an extended period. Appearances can be deceptive, 
however. Not once in all the hours on a variety of roads did 
I wish for more padding or structure. If I were to take the 
Stradale around a racetrack, though, I would be asking for tighter 
adjustable lumbar support.

Inside the Stradale: 
‘swaddled in leather  
and carbon fibre’

More than
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With three engine modes (Auto, Sport and Race) the Stradale 
covers all options from tightly, tautly set up sports car to full-on 
throaty snarling beast. Personally I would forego the racetrack 
(and the city centre) in favour of being allowed to drive 
unregulated over any or all of Britain’s A or B roads and to have 
all advance traffic cleared out of my way. A fine dream.

Only at low to medium speeds was I disappointed. A certain 
amount of side-to-side neck strain was to be expected given this 
chariot’s cornering capabilities, but the jerky nature of the gear 
changes left me feeling like a parcel-shelf nodding dog. 

Maserati boasts that the ‘4.7-litre, 460HP aspirated V8 engine 
is combined with an MC Race Shift 6-speed electroactuated 
gearbox’ which all goes to show, as mentioned earlier, that 
numbers or words never paint the full picture.

The other place where I felt distinctly underwhelmed was with 
the on-board electronics. Granted this is a field that moves at 
breakneck speed and the Stradale is not fresh from the factory, 
but still I expected to be able to plug-and-play an iPod.  
I appreciate that this specific model is designed to be somewhat 
stripped back for performance purposes but, according to the 
literature, it had been fitted as an option. Conversely, the engine 
note did provide a glorious soundtrack to cruising down the M4.

More heinous was the satellite navigation system. A seeming 
inability to programme a destination simply by entering a 
postcode could perhaps be attributed to techno-clumsiness 
on the part of the operator – me. However, with a correct 
destination finally input, the system completely failed to 
recognise the Severn Bridge on the M4. As this crossing has been 
open for 50 years this year I found it astonishing to be directed 
to enter Wales via Chepstow. Thankfully, I knew where I was 
going and was using the navigation device as a reference. Maybe 
this should be treated as a cautionary tale in this technology-
heavy world – always take a printed map with you as a back-up.

These are just details, though. And these details are merely me 
adding flesh to the skeleton provided by the numbers and words 
with which I started this review.

So would I buy an MC Stradale tomorrow? Well, no. Would I 
happily own one? That’s an entirely different question. If I were to 
have a ‘must-have’ 10-car garage and a ‘lust-to-have’ 10-car garage 
it would definitely fall into the latter. Even at £118,000. Where 
exactly in that garage it would be parked I couldn’t tell you. 

That list is topped by a MkI Triumph Stag (with the original 
3-litre V8 engine – not the Rover replacement) – laugh if you 

must – and therein lies the dichotomy. The Triumph would likely 
splutter and gurgle its way to the end of the driveway before 
collapsing in a shower of rust. A ‘lust-to-have’ garage either 
mocks the notion of mechanical reliability or pokes a finger in 
the eye of practicality. 

I was sold on the Maserati MC Stradale from its first steroidal 
puppy-dog bark as the key was turned. Sure there are things that 
I hope Maserati have improved upon in the two and a half years 
since this particular model rolled off the production line, but it 
really doesn’t matter. It’s a case of ‘feeling’ versus ‘knowing’. And I 
felt this. She sang to my heart. Loudly.

For the record, Wales beat France 19-10. Those numbers won’t 
tell you that it was a match of blood and thunder rather than 
hwyl or élan. But to find out more you’ll have to read a different 
article in a different publication.

I was sold on the Maserati MC Stradale from its first  
steroidal puppy-dog bark as the key was turned 

The Stradale’s smooth curves ensure a classic Maserati appearance

ENGINEERED

TO EXCITE

TECHNOLOGY 

DESIGNED WITH 

THE BEST CAR 

MAKERS TO 

ENHANCE THE 

PERFORMANCE 

OF YOUR CAR.
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I f you were in search of a quintessentially English experience, 
you might well find it strolling through the picturesque 
gardens of the Great Dixter estate in Sussex. 

Laid out on a six-acre site in the early 20th century by architect 
Sir Edwin Lutyens, Great Dixter was made famous by the garden 
designer Christopher ‘Christo’ Lloyd in the years following the 
Second World War. Following Lloyd’s death in 2006, the gardens 
have been overseen by a charitable trust that has continued to 
attract visitors from around the world.

Set around a half-timbered house with vestiges of medieval 
architecture, the gardens encompass lawns, shrubs and 
flowerbeds and throughout the year combine colours and 
textures in that slightly haphazard and informal way that 
characterises a traditional English country garden.

One of the latest to bring their knowledge to bear at Great 
Dixter is Luciano Giubbilei, an Italian-born garden designer 
famous for his innovative creations around the world and for his 
displays at the Chelsea Flower Show.

Having grown up in Tuscany, he has lived in the UK for 24 years. 
‘I’ve always been interested in gardens as spaces and how their 
arrangement affects the people who use them,’ he says.

As a young man in Italy, Giubbilei was also fascinated by the 
interaction between proportion and balance in outside areas. 
He recalls: ‘While it is not quite true to say that Italian gardens 
contain no flowers, the garden tradition there is a world away 
from the English love of borders and colourful displays. The very 
few gardens I knew and played in as a child were essentially 
parks: privet hedges, pines and chestnut trees planted in gravel. 

‘Later, in my twenties, I explored the effects of light and focused 
on structural planting, largely without flowers,’ he adds. ‘I sought 
to establish a relationship between the different forms and tones 

Luciano Giubbilei has created gardens across the world. 
He explains how his recent association with a historic 
English property has given his work a whole new focus

Words: George de Grey

gardenerThe constant

Luciano Giubbilei (below, left) says his 
association with the gardens of Great Dixter 
(below) has helped to reinvigorate his work
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The Information
The Great Dixter garden is in the 
1920s Arts and Crafts style. It features 
topiary, a long border, an orchard and 
a wild flower meadow. 
The garden regularly features 
innovative approaches to colour, 
texture and combination. 
In addition to a manor house with 
medieval touches, the Great Dixter 
estate also features three 18th-century 
oast houses, under a common roof, 
and a 15th-century barn.

of clipped hedges, interwoven trees and expanses of lawn, all 
creating a canvas for the interplay of light and shade. My earlier 
work was very green, very clean. Very poetic, if you like.’

And the Italian attitude to gardens as a public space to be 
enjoyed and experienced is also rather different to that of the 
English, he adds. ‘I come from Sienna, where the gardens are mainly 
treated in a classical style. They are very exclusive; so generally you 
can’t just turn up and see them, you have to be invited.’

With his expertise in great demand, Giubbilei found his work 
was increasingly taking him across the world creating gardens in 
a wide range of different circumstances and climate conditions. 
But, challenging as that was, it wasn’t necessarily providing the 
fulfillment he wanted.

‘I think it’s the same for any professional who is established in 
their sphere,’ he says. ‘You find yourself asking what you should 
be doing next, what to focus on and how to channel your 
passion. When you’ve got different projects going on in different 
countries, it can feel as though you’re moving too fast; that you’re 

constantly in transit. It can become increasingly hard to feel 
properly in touch with what you’re doing.’

With that in mind Giubbilei arranged a meeting with Fergus 
Garrett, head gardener at Great Dixter, with the idea of a 
possible collaboration. Their conversation must have gone pretty 
well, because Giubbilei is now a regular fixture at the property. 

‘My time there has quite literally grounded me. I find myself 
going there several times a month, so that I can experience 
the passing of the seasons and the feeling of being in a working 
garden. My work at Great Dixter has also improved and 
enriched my practice in ways I never imagined. It has led me 
towards a much deeper understanding of plants and the work 
that goes into creating and maintaining a garden.

‘I’m working on projects from Tuscany, to Long Island, to San 
Francisco; places with very different environments, and so my 
recent experience in England has helped focus my thoughts. 

He adds that he has enjoyed working with all the people at 
Great Dixter, in particular head gardener Garrett. 

‘The main focus among the gardeners there is on collaborating 
and using plants in an imaginative way. Wherever I work in the 
world I find I need to speak to people who are local to the area 
and who really know about which plants can flourish.’

Giubbilei has also been attracted to the experimental side of 
the Great Dixter garden, he says. ‘Everybody is prepared to try 
different things and to be innovative in what they do. They’ve 
created some truly beautiful things, such as fantastic displays of 
flowers in winter. In every season we’ve discovered that certain 
ideas work and certain ideas don’t. My own inclination is that 
I like things to work first time, but many of the Great Dixter 
gardeners are prepared to take more risks.

‘Fergus has given me a place that is all mine, that I can watch as 
it evolves over the seasons and years. This strip of earth is also 
somewhere to make mistakes, and that is what is so comforting.  
Travel, research and reading can all help you to understand the 
process of making gardens, but if you really want to become 
sensitive to all that’s involved, I firmly believe you must be in a 

working garden like Great Dixter, in the company of people who 
are physically, mentally and emotionally connected to it.’

And his work in Sussex has given Giubbilei time to reflect, he 
says. ‘The pace of work there is slow; the methods are labour-
intensive because everything is done properly. The physicality and 
repetition of many of the tasks become meditative, liberating my 
imagination and reminding me that this is the way in which I, too, 
want to approach my projects. 

‘Watering the plants or raking a path, the experiences I 
have with the people here – not just in conversation, but in 
observation – all bring up questions about my life and work. I try 
to stay with these thoughts, to be aware, but not to force any 
decisions. My best days at Great Dixter have been those spent 
outside from morning until nightfall.’

Luciano Giubbilei’s The Art of Making Gardens, with photographs by 
Andrew Montgomery, is published by Merrell Publishers, price £45.  
www.merrellpublishers.com

‘My work at Great Dixter has led me 
towards a deeper understanding of  plants.’

Great Dixter’s garden is filled with colour 
throughout the year (left). ‘The methods 
are labour-intensive because everything 
is done properly,’ adds Giubbilei

There are hints of Giubbilei’s classical Italian upbringing in much of  
his work (left); a typically ebullient flowerbed at Great Dixter (below)

‘In every season we’ve 
discovered that some ideas 

work and some ideas don’t.’
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M
y reason for choosing a profession in bartending is probably 

no different from many  bartenders in the world: I wanted to 

travel. There are plenty of bars, restaurants, hotels and casinos 

- plenty of places for a bartender to work and make a good 

living. However, if you’re prepared to take it seriously and make it your 

profession, then it’s a gateway to new places and a lot of fun experiences.

-�½VWX�WXEVXIH�XS�[SVO�EW�E�FEVXIRHIV�[LIR�-�QSZIH�XS�7[MX^IVPERH�JVSQ�
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and went to work in the luxury hotels of Geneva.

Being a front-facing profession, I’ve met a lot of interesting people from 

EVSYRH�XLI�[SVPH��ERH�MX´W�XLMW� MRXIVEGXMSR�[MXL�XLI�TYFPMG�XLEX�-�½RH�WS�

exciting. I love the artistic parts of the job, but it’s being able to meet new 

and exciting people, hearing their stories and sharing mine, that I think 

makes bartending a truly fun profession.

What drew me to Les A was the opportunity to continue my learning 

and to work in an international environment where I had the freedom 

to be creative. I was working as an instructor in a management catering 

school in Mexico, and decided that I wanted to experience life in London. 

Les A has such an outstanding reputation in the casino and gaming world 

that it was too good an opportunity to pass by.

It’s common for guests to ask you to mix a drink not featured on the 

menu, or to request a drink that you’ve never heard of, so you have to 

be willing to learn and adapt. You also need the knowledge of hundreds 

of recipes and ingredients. I’m often required to mix a new cocktail for a 

QIQFIV��-X´W�[SRHIVJYP��EW�-´Q�EP[E]W�PIEVRMRK�JVSQ�MR¾YIRGIW�EVSYRH�QI��

forced to be creative and use my imagination. 

I enjoy a challenge and there are occasions when a member asks  

me to surprise them with a cocktail. Maybe they’re celebrating  

something or just fancy a change, and it’s up to me to read their  

GLEVEGXIV� ERH� XS� GVIEXI� WSQIXLMRK� XLEX� -� XLMRO� ½XW� XLIMV� QSSH� ERH�
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an unforgettable experience.

The most popular request at Les A is probably an Espresso Martini, which 

is having a resurgence throughout London bars and clubs. It’s become 

a popular choice, maybe because it’s such a pick-me-up cocktail: that 

cooling mix of Kahlua Coffee Liqueur, espresso coffee and Belvedere 

Vodka. We don’t add any sugar syrup to our drinks at Les A, as we found 

the right proportion between the ingredients. If you’re a coffee drinker 

or appreciate an after-dinner espresso or macchiato, then the Espresso 

1EVXMRM�MW�HI½RMXIP]�[SVXL�E�XV]����IWTIGMEPP]�MJ�-´Q�QEOMRK�MX�

My favourite drinks are the ‘sours’ and I love Glenmorangie Orange Splash. 

Cognacs too, especially Hennessy. When I worked in the Caribbean there 

were a lot of rum-based cocktails, so I became very familiar with learning 

all of the different varieties of rum.

Another favourite drink for when I want to relax is a classic Mojito. 

You need plenty of mint though and a high quality white rum, such as 

Rhum Clément from Martinique, Trinidadian 10 Cane Rhum or Rhum 

&EVFERGSYVX� JVSQ�,EMXM��7S��[LIR�]SY´VI�RI\X� MR�0IW�%��GSQI�½RH�QI�� 

and I’ll mix you the best EVER Mojito...

NICOLA CRUCIANI • BAR MANAGER AT LES AMBASSADEURS
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LES AMBASADEURS_HALCYON 3 2015  03/11/2015  11:44  Page 2

http://www.lesaclub.com/
http://www.gambleaware.co.uk/
http://vodka.we/


065 064 

The MenuThe Menu

‘W hen I was first planning to work in the UK my 
friends thought I was making a big mistake,’ recalls 
Holger Jackisch, the German executive chef who 

now heads up the Savoy kitchens, one of the most famous and 
long-established dining venues in London.

‘They said the British only eat burgers and fish and chips. Well 
when I got to London it was a real eye-opener because I soon 
discovered I was actually cooking for one of the most cultured 
palates in the world.’

That was 16 years ago; and Jackish adds that he came to 
London because he realised that if he wanted to make it as a 
top chef in the best hotels in a very competitive business it was 
essential he should speak English.

Jackisch had already spent three years at Berlin’s Estrel hotel, 
cooking for German politicians and celebrities who regularly 
dined at the restaurant where he was the executive sous chef.

And, with that knowledge up his sleeve, he reckoned it was 
time to move on for bigger culinary challenges.

‘I approached the hotel’s rival, a famous international chain, for 
a job as the executive chef. But at the interview they asked me 
if I could speak English. And when I said no I could sense I hadn’t 
got the job.’

He says it was a wake-up call that showed him that there was 
much more to being a great chef than turning out brilliant dishes 
night after night.

So in 1998 he headed off to London to find a job that would 
combine cooking with learning English. When he broached the 
idea with his wife, though, he wasn’t sure she would want to 
leave her German home.

‘I said to her: “I think I need to learn English in England.” I was 
quite worried, but she said: “Yes, of course. Let’s go.”’

It didn’t take Jackisch long to get started and he was taken on 
by the Thistle Mount Royal Hotel in Marble Arch, which had a 
German general manager. As the chef recalls: ‘It was the toughest 
time of my life, but within six months I had managed to learn the 
basics of English.’

After that he knew he was in a good position to push forwards. 
With an elementary command of the English language he 

felt confident enough to bid goodbye to the Thistle. When he 
started looking for possible positions he immediately thought of 
the Savoy; where world-famous cook and fellow German Anton 
Endelmann was head chef.

‘I went to see him,’ says Jackish, ‘and after we had spoken for a 
while he pointed out that my English wasn’t very good, but he 
nevertheless decided to take me on. I was very grateful.’

Under Endelmann’s tutelage Jackisch learned how to cook 
French food with an English twist. 

Holger Jackisch, executive head 
chef  at the Savoy, shares his story 
from small-town Bavaria to one  
of  Europe’s most iconic hotels
Words: Robert Verkaik

oute to
the top

R

In touch with his roots: Jackisch (left) recalls 
trampling sauerkraut on the family farm, a rather 
different environment to that of the Savoy (above)
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During his two terms with the Savoy, Jackisch has gained an 
enviable reputation as a chef with excellent people management 
skills as well as someone who has one of the best-organised 
restaurants in London.

And he says his kitchens are all about creating happy working 
environments. So don’t expect the theatrics often associated 
with some of his more famous rivals. In fact, Jackisch thinks great 
chefs don’t need to be temperamental and rude. 

‘Absolutely not. The only person who gets upset in my kitchen 
is me. And when that happens I will go into my office and 
put my head in my hands, but the others won’t see it. Look, I 
sometimes go into the kitchen in the morning and ask why the 
radio isn’t switched on. I don’t see why you can’t make chopping 
onions a bit less boring.’

Jackisch says he doesn’t have a signature dish that is associated 
with his own style of cooking.

Instead he believes in the simple ideas of ‘fresh ingredients and 
fresh cooking’.

Jackisch has spent his entire life around the business of 
cooking. His first experience in a kitchen was when he was just 
seven years old. His parents owned a restaurant in Bavaria and 
Jackisch’s mother was making sauerkraut. 

‘My mother,’ he remembers, ‘had put the cabbage in a barrel 
and told to me go in there with my bare feet. And so my two 
brothers and I were in the barrel stamping up and down on the 
sauerkraut making it soft.’

From that moment, he was hooked on cooking.  ‘After that I 
was in the kitchen every day; not always helping, just watching.’

So it came as no surprise to the family that when he was 15 
he announced to his parents that he was going to train to be 
a chef. He began his apprenticeship in a small-town restaurant 
in southern Germany and completed it in Cologne. Then, as 
a commis-chef, he travelled around Germany gaining valuable 
experience in different environments. 

He married his wife, Angela, in 1988 while she was still studying 
medicine. ‘Wherever she was studying, I went with her and got a 
job in a restaurant or hotel.’

Now Jackisch has found a permanent home at the Savoy. 
Originally built in 1889 and refurbished in 2010 the hotel has 
a rich history and has played host to royalty, world leaders and 
legends of the stage and screen. 

Jackisch’s first stint here lasted nearly five years. In 2004 he 
decided to leave for a new challenge in the Middle East where 
he quickly gained a reputation as the go-to chef for the opening 
of big new hotels and leisure projects.

His first assignment was with the Dubai-based luxury 
hospitality group Jumeirah, at whose Al Qasr hotel Jackisch was 

responsible for eight restaurants, three lounges, a rooftop bar, a 
pool bar and three private-dining kitchens. He was also in charge 
of three executive sous chefs, 240 line staff and 84 stewards.

From there he moved to Bahrain to head up the culinary 
services at the 5-star Ritz-Carlton and, two years later, opened 
another Ritz-Carlton (in Doha). In 2009 he jumped ship again 
transferring his skills to the Kempinski group of luxury hotels that 
was opening a series of ventures on the Red Sea and in Cairo. 

After the heat of Egypt, Jackisch left the Middle East for the 
colder climes of Russia where he was appointed head chef at 
the Kempinski Moscow, famously overlooking St Basil’s Cathedral 
and Red Square. 

In 2014, after 10 years of travelling, Holger and Angela, who 
have two grown-up daughters, decided it was time to go home 
to Germany. So he took up the post of head chef at a world-
renowned hotel in Düsseldorf.

‘We really wanted to stay in Germany but for some reason 
(after 10 years of travelling),’ Jackisch laughs, ‘we couldn’t be 
integrated into German society. We had become too worldly 
wise. I still love Germany, but it just didn’t work out.’

Jackisch had also never forgotten his time in London and deep 
in his heart he knew he would come back.

So, when in 2015 an opening presented itself for him to return 
to the Savoy (after the departure of head chef James Pare) he 
seized it with both hands. 

He is now back in centre stage in charge of the hotel’s 98 chefs 
and kitchen staff. And it’s as if nothing has changed since he left 
11 years ago. The restaurants are running like clockwork and 
now benefit greatly from Jackisch’s international experience.

‘The most important thing is to have a good team,’ he says. ‘I’m 
nothing without the people who I can trust with the food.’

He may be a busy man, but Jackisch still manages to cycle 

to work most days – more than 10 miles from his home in 
Chiswick via the River Thames path to the Savoy.

So what exactly is it about this landmark 5-star London hotel 
that makes it such an icon?

Jackisch believes it’s because the property, originally dating to 
the 1880s, has a unique charm and prestige that is unrivalled by 
any other hotel in the capital. 

‘People walking by stop and look at this hotel and you can read 
in their faces that it’s a special building. With other hotels people 
just keep going without noticing anything.’

His feeling for the Savoy is summed by a conversation he 
overheard in his early days at the hotel. A grandmother was 
talking to her granddaughter, he recalls: ‘They were having 
afternoon tea and I remember her leaning over to her grandchild 
and saying: “At least once in a lifetime you have to have tea at 
the Savoy.” And that thought is shared by many, many people.’

‘People walking by stop and look at the Savoy and you 
can read in their faces that it’s a special building.’

A range of Jackisch’s creations: ‘The most 
important thing is to have a good team,’ he says 

http://society.we/
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A light drizzle is falling across the hillside, shrouding the 
heather and bracken in a fine mist. In the valley, a stream, 
swollen by recent rains, foams and bubbles over rocks 

flecked with green and orange lichen.
Near its bank, a stag has stopped to drink. Judging by his scarred 

flanks and spreading antlers he is the grizzled veteran of many a 
fight, but now, out on this deserted sweep of the Scottish Highlands 
he is alone, quite possibly banished from his herd by younger, 
stronger animals.

Further up the hill, unnoticed and camouflaged in his green-grey 
tweeds and flat cap, Andrew McGill inclines his head towards the 
lone stag and whispers. ‘He would be a typical target for a deer-
stalker. And I don’t just mean because of those impressive antlers. 
He’s getting on in years and probably isn’t going to breed again. In 
different circumstances, out on his own like this, he’d be a target for 
predators.’

McGill himself knows these hills and moors as well as anybody; a 
former gamekeeper and deer-stalker, he is also passionate about the 
environment and conservation.

‘The red deer is Britain’s largest native land mammal,’ he continues. 
‘It’s original habitat would have been the edges of woodland, where 

Deer stalking is growing in popularity in 
the UK, with hunters also taking on the 
role of  conservationists amid some of  the 
most dramatic scenery in the nation

Words: Petroc McShane

he thrill
of the    
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T
A shooting party heads off in search  
of its quarry in the Scottish Highlands 

G
et

ty



071 070 

The SportsmanThe Sportsman

it could use the trees for cover and the open space to forage for 
food. But the Scottish Highlands aren’t like that any more. Most 
of the trees are gone and the deer have adapted to what is a 
much more exposed environment.’

And, thanks partly to that ability to embrace change, the 
species is flourishing in the UK – especially in the Highlands and 
parts of south-western England. 

‘There are around 350,000 red deer in Scotland alone,’ says 
McGill. ‘Around 50,000 to 70,000 have to be culled every year to 
prevent the population becoming unsustainable. And that’s just 
red deer. If you take into account all the other species (there are 
six), you’re looking at perhaps 1.5 million animals. There was a 
study done recently [by the University of East Anglia] suggesting 
that’s more than at any time since the last Ice Age.’

What that study also proposed was that the population should 
be halved to allow wild deer truly to flourish as a species and for 
individuals not to suffer slow deaths from disease and starvation.

When it comes to providing a rather more rapid solution, 
McGill’s personal choice is the Mauser M-12 rifle. ‘It’s a 
reliable, bolt-action weapon from one of the famous name 
manufacturers,’ he says. ‘It’s solid without being too heavy, it 
doesn’t mind the wind and weather, and it has stopping power.

‘Red deer have no natural predators left in the UK,’ he adds. 
‘There hasn’t been a wild wolf in the Highlands since the 18th 

century and bears were hunted to extinction in medieval times. 
Lynx have also gone and while there’s some talk about them 
being reintroduced into Scotland, they wouldn’t be able to take 
down a fully grown red deer.’

In this situation, he suggests, hunters take on a dual role of 
de facto predator and conservationist – and in so doing help 
to ensure a healthy and sustainable population. Agreement 
comes from experienced deer-stalker Harry Mansel, who has 
considerable hunting experience in Scotland and southern England. 

‘Going out in search of deer is more like hunting in the true 
sense of the word,’ he suggests. ‘It isn’t like being at a pheasant 
shoot, with birds effectively being catapulted over your head to 
provide easy targets. Deer stalking is a hunt in a relatively pure 
form. There are so many variables involved, such as the weather 
and the terrain, and there’s a great deal of skill required. The 
stalker will know the ground very well and they will also know 
which beast they are targeting and why.’

Mansel also has some insights for anyone who is new to this 
field sport. ‘Obviously being able to handle a rifle before you go 
would be an advantage, but any properly organised shoot will 
insist that everyone taking part has been on to a range and fired 
shots at a target before they’re allowed anywhere near any live 
quarry. That helps to give people the reassurance that they’re 
unlikely to make a mistake and wound an animal.’

‘Deer stalking is a hunt in a relatively pure form. There are many variables, 
such as the weather and the terrain, and there’s a great deal of  skill required.’

Red deer have no natural predators left in the UK 
and their expanding numbers provide a challenge 
for land-owners and environmentalists alike 
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The Information
Numbers game
Around 750,000 deer of a total UK population of 1.5m 
have to be shot every year, just to maintain the deer 
population at its current level.
Britain has six deer species, but roe deer and red deer 
are the only species that are native to Britain. Muntjac, 
fallow, Chinese water and sika deer were all introduced 
in the late 19th and early 20th centuries. Some species 
were brought in to provide talking points on country 
estates and then escaped when fences were damaged.

Conservation issues
Deer can cause major issues for land managers. They 
eat woodland plants, causing major damage to the 
habitat of woodland birds.
Shooting by trained and licensed hunters is the only 
practical way to keep the deer population in check. Deer 
have no natural predators in the UK.
One alternative could be to dart deer with 
contraceptives, to stop them reproducing, but this can 
taint venison with harmful drugs.

An alternative is to prepare with a specialist, intensive shooting 
course. The British Deer Society (BDS), for example, offers 
what it terms a Deer Stalking Certificate. This is a three-day 
course, run at numerous locations throughout the year, and 
which consists of two days’ classroom instruction focused on the 
ecology of deer and the knowledge to stalk them unsupervised. 

The final day of such a course sees candidates take part in a 
shooting assessment and tested on safety. The BDS can lend 
people a rifle and ammunition for the shooting test. 

Mansel underlines the fact that little is left to chance, once the 
shooting party has headed ‘up the hill’; probably following a strict, 
single-file order with the stalker in the lead, followed by ‘the rifle’ 
(who will be doing the shooting) and a ghillie; whose job it is 
to carry the actual weapon and to remove the quarry, with the 
assistance, traditionally, of a pony.

 ‘A good stalker would normally get you to within around 60 
yards of a deer,’ Mansel adds, ‘and they also won’t let you take a 
shot unless they feel confident in your abilities.’

And, for him at least, the attraction of deer stalking does not 
come down to pulling the trigger. ‘The real excitement is to be 
found in the whole stalking process. Personally, I would say that 
the guy who’s probably having the most memorable time is the 
stalker. He’s the one who’s playing the metaphorical game of 
chess with the wild animal.’

‘A good stalker won’t let you  
take a shot unless they feel  
confident in your abilities.’

In its element: one appeal of deer-stalking relates 
to the idea of pitting skills against a wild animal
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T hink of side-saddle riding and the image that probably 
comes to mind is one of immaculately turned-out 
dressage riders, or perhaps of a scene from Downton 

Abbey or another elegant fictional portrayal of the Victorian or 
Edwardian era.

Watch a side-saddle rider taking on steeplechase-style fences 
at full speed, however, and one is left with a rather different 
perception of this form of equestrianism. It’s fast, exciting and 
leaves little room for mistakes – and it’s a style of competition 
that’s gaining a growing following.

In the past few years the big event of the calendar for such 
intrepid side-saddle steeplechasers has become the Dianas of 
the Chase event – a race run over two miles of Leicestershire 
countryside in November. 

This competition was launched in its current form in 2013, but 
it can trace its origins back more than 100 years – to the days 
when its was contested between fearless Edwardian ladies who 
had spent their whole lives riding side-saddle and who didn’t 
baulk at the idea of taking on fences at full gallop – and often in 
pretty unpleasant weather.

One of the prime-movers behind the race’s reincarnation has 
been jewellery designer and accomplished side-saddle rider 
Phillipa Holland, who says: ‘Reinstating the event seemed to be a 
great way to give side-saddle riders the chance to compete over 
fences. You’re not allowed to ride side-saddle in point-to-point 
events, for example, so this seemed like a chance to take on a 
new challenge.

Side-saddle riding may be seen as synonymous with the Victorian era, 
but a new generation of  riders is taking its skills to a different level
Words: Dan Hayes
Photos: Nico Morgan

o holding back

Contestants at the Dianas of the Chase event 
(above and right) in their full side-saddle kit

N
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Holland had seen news footage of the contest taking place 
in the 1920s and had been impressed by the spectacle. ‘Before 
2013, the race hadn’t taken place since 1924. In the years after 
the First World War, society was changing. Whereas women 
hadn’t really been allowed to ride astride in the Edwardian era, 
now they were and there was this perception of equality that 
meant riding side-saddle went out of fashion.’

There was also a practical side to the style’s demise, she adds. 
‘It requires more laundering of kit – when you ride side-saddle 
you tend to get covered in mud. And the saddles themselves are 
very heavy – people realised they could go faster and further if 
they used lighter equipment.’

The perception of the 1920s has, however, been rather turned 
on its head in recent years, with a certain segment of the riding 
community seeing a side-saddle race over hedges, ditches and 
timber fences as a particularly intriguing challenge.

‘I think it’s now seen as something that’s quite glamorous and 
different,’ says Holland. ‘It appeals to a certain type of girl who’s 
brave and adventurous, but who wants to look elegant at the 
same time.’ 

You certainly don’t need to watch the Dianas in action for very 
long to realise that bravery certainly needs to be on anybody’s 
list of attributes for this sport.

‘It’s a lot like driving a vintage car. It feels different and takes you 
back to another era,’ Holland explains.

And the modern-day participants have gained a healthy respect 
for the riders of their great-grandmothers’ generation, she adds. 
‘When you ride side-saddle you’re using your legs much less than 
in a conventional position, so you need a good balance and a 
strong core. And it helps if your horse is bold and forward-going, 
because to an extent you need to let it do its own thing.

‘One historic figure who’s an inspiration to us is Empress 
Elizabeth of Austria. Known as Sisi, she’d grown up in the court 
of the Hapsburg empire and had been very constrained in what 
she’d been allowed to do. She began hunting in England and was 
known to be a fantastic rider and as brave as anyone.’

The Empress was also renowned for being sartorially elegant – 
she is reputed to have been sewed into her riding clothes prior 
to taking to the field because she felt she wouldn’t look her best 
any other way.

No room for error: riders take on the 
obstacles during the Dianas event

A certain segment of  the riding 
community sees a side-saddle 

race over hedges and ditches as a 
particularly intriguing challenge

Modern technology comes to an event with a long pedigree (right).
Participants prepare for the race in 2015 (below and far right)

When you ride side-
saddle you’re using your 
legs much less than in a 
conventional position, so 
you need good balance
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The Information
The Dianas of the Chase is an annual race that takes place 
at Ingarsby Old Hall, Leicestershire in November. 
The property is owned by former Formula 1 driver Brian 
Henton, who starts the race with a chequered flag. 
Around 15 riders take part over a two-mile course that 
incorporates ditches and timber fences.

While such extremes don’t take place today, the Dianas still 
do their utmost to look impeccable on race day, with traditional 
tweeds and boots complementing gleaming saddles, bridles and 
other accoutrements. 

Conventional dress for side-saddle riding includes a tailored 
jacket and an ‘apron’, an item of clothing that gives the 
impression of a full skirt while negating the risk of getting caught 
up on the pommel of a saddle. 

And the sort of spirit embodied by Empress Sisi and her 
contemporaries still inspires the riders of today, Holland adds. 
‘The idea of becoming a Diana appeals to a certain type of 
person – someone’s who’s probably a bit of an individual and 
who likes a challenge.’

http://dianas-of-the-chase.com

‘The idea of  becoming a Diana appeals to a certain type of  person – 
someone’s who’s probably a bit of  an individual and who likes a challenge.’

Millie Stewart Wood, 2015’s 
victor, with the silverware 
(above and left); riders 
demonstrate the ‘go-ahead’ 
attitude the race demands 
(below and far left)

http://dianas-of-the-chase.com/
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F or myself, golf outside the summer months once meant 
Tryall, Jamaica; Emirates, Dubai; Durban Country Club; 
El Saler, Valencia; Kiawah Island; Lake Karrinyup, Perth, 

Western Australia and the like.  
These days it is more likely to mean a trip to Norfolk, which 

this year prompted reminiscences of the above list. A group of 
golf writers head off every year to the Royal West Norfolk Club 
near Brancaster for the Pat Ward-Thomas Trophy. A few days 
prior, a friend phoned with the usual concern. ‘The forecast is 
reasonable,’ he reported. ‘But only reasonable.’

That’s very often the peril of golf on our isle. The weather 
should not be too reasonable – it should be a bracing, cobweb-
clearing affair – but not too unreasonable, either – no point 
being a martyr about these things. By Friday night the forecast 
for the next day was horrendous. ‘I’ll bring a dinghy,’ texted 
another participant.

Which, at Brancaster, is not a bad shout. At high tide the road 
out to the beach and the golf course gets flooded. A notice in 
the clubhouse lets you know the time by which you need to 
leave; sometimes arriving in the morning there is nothing for 
it but to tramp the last half-mile along the dyke, clubs and all, 
having first safely parked back down the road. People have been 
known to abandon their vehicle in a ditch trying to turn around 
in one of the side lanes that are unsuitable for the purpose; and 

With so many great courses to chose from around the  
world, where should the travelling golfer take his clubs?  
A veteran golf  writer shares some recommendations

Words: Andy Farrell

ll theA elements 

Large bunkers at Kiawah Island (left): it’s a  
challenging venue even for the professionals
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Travelling the world as a golf correspondent certainly had its 
benefits and one of them was attending the Johnnie Walker 
World Championship. The tournament, a precursor to the 
present WGC events and played on the weekend before 
Christmas, ran for five years in the early 1990s and included 
a memorable duel between Nick Faldo and Greg Norman in 
1992, when the Englishman got the better of the Shark as usual, 
but only after a play-off. 

After Ernie Els won two years later I got to play the course and 
the oceanside setting was stunning. But the rough was wrist-
strainingly tangly for any player, in contrast to the long, strong, 
straight Els, who had little difficulty in locating the fairways. It 
was still a delight to play and would be even more so in its usual 
resort-style set-up.

Three of my absolute favourite venues from those have-clubs 
(and Tandy, an early portable word processor with tiny LED 
screen), will-travel days were El Saler, Durban CC and Emirates. 
El Saler, near Valencia, part of the Parador hotel group, is a 
gem of a course, part duneland next to the beach and part 
woodland. It was once rated the best course in Europe and 

when I say ‘people’ I should, of course, more specifically be using 
the personal pronoun.

This time the arrival was uneventful and the wonderful old 
links was as magical to play as ever. Even better, the threatened 
downpour only offered its first few drops as we marched up 
the 18th fairway. Savouring our good fortune, there is nowhere 
better to take refuge than the club room, first right on the 
ground floor of the clubhouse, packed with lunchers, two fires 
roaring, the roll of honour of the club’s captains featuring the 
humble golf writer Ward-Thomas among the royalty and field 
marshals. It’s a timeless scene; may they never spruce it up.

One of our number was just back from the Turkish Airlines 
Open and, within moments of the presentation ceremony, 
the press conference, the filing of copy, he and colleagues 
were teeing off under floodlights on the back nine of the 
Montgomerie Maxx Royal where Victor Dubuisson had just 
triumphed. It wasn’t like that in my day – you had to wait until 
the next morning to find your game woefully inadequate for a 
course set up for the best professionals.

Take Tryall, on the north coast of Jamaica near Montego Bay. 

though its conditioning has not always been the best, it is set in a 
national park and has a delightful natural feel, far better than the 
pristine look of, for example, Valderrama in its heyday.

Bernhard Langer won both his Spanish Opens at El Saler, the 
first in 1984 with a course-record 62, 10 under par, that was 
reckoned to be one of the great rounds on the European Tour in 
that era. The place is a shot-maker’s paradise, especially when the 
sea breeze gets up.

Durban Country Club is near the Indian Ocean, but sadly 
separated from the beach by a busy road. The rolling dunes 
make for perfect golfing territory, but the tropical vegetation that 
has grown up gives it a slightly claustrophobic feel, as if you are 
playing a parkland course. 

Quirky in places, but none the worse for that, this represents 
old school golf – and is also great fun. Host to many South 
African Opens, the last four shared by Ernie Els and Tim 
Clark, Durban CC saw Wayne Westner win the SA Players 
Championship in 1996. We will quietly draw a veil over whoever 
had the misfortune to have a couple of members of the British 
press as his pro-am partners.

Royal West Norfolk: a watery trap 
lurks within sight of the clubhouse 

The roll of  honour of  the Royal West Norfolk club captains features  
the golf  writer Pat Ward-Thomas among the royalty and field marshals

Dubai Creek (left) which, along with Emirates Golf 
Club, enjoys a dramatic cityscape backdrop.  
A green at the Tryall club, Jamaica (above)
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The Majlis course at Emirates, designed by Karl Litten in the 
late 1980s, was the first of the modern layouts built in the 
Middle East and is still the best. A joy to play, with subtle changes 
of elevation created from a flat nothingness, it has become 
familiar from the annual Dubai Desert Classic which started 
in 1989. For its first decade, the course lay a good 20-minute 
minibus ride out into the desert – an aerial photograph from 
the time shows a square of greenery surrounded by sand – but 
it has now been subsumed by the city and its skyscrapers. When 
the event moved to Dubai Creek for a couple of years – itself 
a dramatic course to play with its waterfront position and 
landmark, dhow-shaped clubhouse – the added bonus was being 
able to play at Emirates without an actual tournament getting in 
the way. 

Playing the composite course at Royal Melbourne, the day after 
the International side beat America in the 1998 Presidents Cup, 
remains a highlight of my golfing life, while the Ocean Course at 
Kiawah Island, after Padraig Harrington and Paul McGinley had 
won the World Cup for Ireland, was fun since the 1991 Ryder 
Cup was still fresh in the mind.

But golfing around the world is not all about the big-name 
venues. Being open to playing local recommendations and 
with new people is all part of the fun. At one tournament in 
Manila a couple of colleagues were approached by a pair of 

local dignitaries at the tournament dinner about playing the 
next morning. They duly accepted and swiftly realised on the 
first tee that it would be best to pair a local with a guest when 
enormously high stakes were proposed. 

Our intrepid representatives from the Press were not brave 
enough, however, as it turned out they should really have ganged 
up on the locals, whose hospitality was only exceeded by their 
inability actually to play the game.

All fine memories, but these days a spot of springtime golf at 
my local links, the sun setting, a loop of eight, 10, 12 holes, putting 
out on the 18th just as the light fades, hits the spot just as well. 
Mind you, an uncle in Australia has just relocated to Tasmania 
and promises a visit to Barnbougle Dunes is not to be missed. 
And I hear there is plenty of great golf around Antalya in Turkey. 
Where’s that passport?

Playing the composite course at 
Royal Melbourne, the day after the 
International side beat America in 
the 1998 Presidents Cup, remains  

 a highlight of  my golfing life

A typically well-defended  
green at Kiawah Island (left)
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MODERN-DAY LIFE.
The Abaco Club isn’t a resort. It’s a private sporting 

club in The Bahamas. But you are welcome to visit as a 

guest and enjoy our luxurious island accommodations, 

Scottish-style links golf course, powder-soft beach, 

spa, deep-sea fishing, and more. The Abaco Club has 

everything you need to leave the world behind.

To book your visit, or for more information on Abaco Club memberships or real estate opportunities,  

contact our Club Concierge at 242-367-0077, or email info@TheAbacoClub.com. 

www.TheAbacoClub.com

This is for information only and not an offer to sell property to, or a solicitation of offers from, residents of any area that requires prior registration of real estate. 

Real estate and homes at The Abaco Club may only be purchased in The Bahamas. Obtain the property report or its equivalent and read it before signing anything. 
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T im Littler’s fascination with trains goes back almost as 
long as he can remember. Not only that, he also has an 
enviable track record in persuading others to share his 

passion for the subject.
‘It’s in the blood,’ he says, ‘I used to run a railway society at 

school and even then I’d organise trips so that other people 
could share in the fun of it all.’

Littler went on to a successful career in the family wine business 
and could have been forgiven for thinking that his love for trains 
and rail travel would prove to be just an enduring hobby.

All that changed in 1989, however, when he organised a trip for 
some friends to visit the vineyards of the Champagne region of 
France. Unsurprisingly, his chosen mode of transport was the train.

‘It all went very well,’ Littler recalls, ‘and people said to me: 
“Have you ever thought of doing this professionally?”’

He hadn’t, but the idea appealed and he began to look into the 
possibilities for upscale rail tourism. 

‘It coincided with the last days of steam trains in eastern 
Europe and so my first commercial trip [under the banner of 
GW Travel] ended up being in Russia in 1992. In some ways this 

Golden Eagle has rekindled an era of  luxury on some of  the world’s most 
famous railway routes, as the company’s founder, Tim Littler, explains

Words: Dan Hayes

Full steam ahead
Tim Littler (below) with the Golden 
Eagle. The train crosses a bridge  
on the Trans-Siberian route (right)
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was quite a challenging proposition, but in others it was very 
easy. We were providing a source of foreign currency that, at the 
time, was in incredibly short supply.’

As a consequence, margins were far more generous than they 
would have been in western Europe. 

‘That first trip would have made a profit with just four paying 
passengers; and we had a full train for eight days. Later I found 
out that when we agreed the cost for the trip, the Russians 
couldn’t believe how generous we were being.’

Since then, the company has truly spread its wings and has 
taken tours to all 15 countries of the former Soviet Union, in 
addition to China, Africa, western Europe, India and Canada. 

It has also focused increasingly on the luxury end of the market, 
a move that was embodied by the 2007 launch in Russia of the 

initial Trans-Siberian tour. For a railway enthusiast, this was too 
much of an opportunity to pass up and he promptly bought the 
locomotive. What happened next, however, was the stuff of film 
scripts. Before Littler could take possession of the engine and 
move it 4,350 miles to St Petersburg for restoration, it had been 
purloined by a group of Russian enthusiasts.

‘They managed to drag the locomotive over 4,000 miles to 
the Ukraine,’ Littler recalls. ‘How you move 175 tonnes of scrap 
metal by rail without permission and smuggle it into another 
country without anyone noticing is a mystery – but at the 
time Russia was the “Wild East” and anything was possible. 
We assumed we’d lost it, but in 1999 the Ukrainian tax police 
confiscated the locomotive as property without owner and put 
it up for sale. So we bought it. Again.’

flagship Golden Eagle – a fully en suite private train that cost 
£12.8m to produce. That project followed in the wake of the 
company’s restoration, in 2001, of a P36 – a 1950s-era steam 
locomotive – the largest in Europe – that was one of 251 of its 
type built during the Soviet era. Most of these were allocated 
to haul the Soviet Union’s most prestigious trains; such as the 
Red Arrow that ran between Moscow and St Petersburg, often 
ferrying leading Communist Party bosses on official business.

Golden Eagle’s P36 locomotive began its career on that line, 
before being transferred to Pechora (north of the Arctic Circle) 
and then to the Trans-Siberian railway in the late 1960s.  By the 
1990s, however, it had fallen on distinctly hard times and was 
being used as a stationary boiler at a lumber plant near the 
Mongolian border – where it was discovered by Littler during his 

‘That first trip would have made a profit with just four  
paying passengers; and we had a full train for eight days.’

Golden Eagle has brought a new level 
of luxury to some of the world’s most 
famous railway routes in the world

Following its painstaking restoration, the P36 steam  
locomotive hauls a train around the shores of Lake Baikal

 ‘How you move 175 tonnes of  scrap 
metal by rail without permission 

and smuggle it into another country 
without anyone noticing is a mystery.’

http://easy.we/


091 090 

The EntrepreneurThe Entrepreneur

The Information
Trans-Siberian Express – Classic Route
This takes the Trans-Siberian line from Moscow to Vladivostok. Passengers 
disembark at, among others, Kazan, Novosibirsk and Irkutsk. The Golden Eagle 
then detours along the shores of Lake Baikal and into Mongolia to explore its 
capital, Ulan Bator, before heading to Vladivostok. 

Covering 11,000km over two weeks, the journey includes a private viewing of the 
Kremlin; learning to cook traditional Russian dishes in Irkutsk; being hauled by a 
Soviet-era steam locomotive along the shores of Lake Baikal; a folk performance 
in the Old Believers’ Village at Ulan Ude; and, in Mongolia, visiting a traditional 
ger (yurt) and meeting a nomadic family in Gorkhi-Terelj National Park. 

To find out more go to www.goldeneagle.co.uk

After three months’ intensive work, P31 returned to action 
in April 2001. In June the same year, the locomotive took the 
eastbound Trans-Siberian Express out of St Petersburg for the 
first 100km of its journey to Vladivostok. 

The venerable steam engine has also transported Golden 
Eagle passengers to cities as diverse as Astrakhan on the Caspian 
Sea, Rostov-on-Don in the Caucasus, Novosibirsk in Siberia and 
Murmansk, north of the Arctic Circle. And, even in extremes of 
climate and on long stretches of track, it continues to perform the 
tasks for which it was designed more than 60 years ago and to 
give passengers a thrill they are unlikely to find anywhere else.

This year also marks the hundredth anniversary of the 
completion of the Trans-Siberian Railway. Measuring 9,288km 
it is the longest single-service railway in the world and crosses 
eight time zones as it passes across the Steppe and over the 
Ural Mountains. To mark the centenary, Golden Eagle is featuring 
additional journeys along the route.

Adds Littler : ‘The Trans-Siberian will always be our core project. 
It’s one of those journeys that so many people will have read 
about and thought: “I want to do that one day.” Our Silk Road 
trip is similar, but not quite to the same extent. We’re also going 
to Tehran; which is very exciting because Iran has so much to 
offer, with such a varied culture and very friendly people.’

So does Littler have a favourite, among the many destinations 
offered by his company? ‘I really love the Silk Road trip,’ he 
admits. ‘I love them all, of course – they’re all so different and 
provide so much to see. 

‘The Trans-Siberian is fascinating; it’s the longest railway in the 
world and it goes through the most fantastic scenery. The Silk 
Road basically goes in the same direction, but the difference is 
you’re following a route that dates back more than 2,500 years. 
The scenery probably isn’t quite as interesting as that on the 
Trans-Siberian – you pass through a lot of desert – but the 
cities are stunning. Places such as Bukara, Khiva and Samarkand 
have been in existence for thousands of years and they’re 
absolutely amazing in terms of architecture and history.’

Worth a detour: the cathedral at 
Kazan (left). A traditional Mongolian 
ger on the Silk Road route (below) 

Along the route: the shores of Lake 
Baikal (left) and Ulan Bator, Mongolia

‘The Trans-Siberian is fascinating 
and goes through fantastic scenery.’

http://www.goldeneagle.co.uk/
http://mountains.to/
http://extent.we/
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I f you have it, don’t flaunt it. That’s the message from 
Klosters, a traditional village that links into mighty Davos, the 
highest town in Switzerland. By running on a no-pestering, 

no-molesting ticket for 70 years, Klosters is the undisputed 
Alpine capital of understated super chic. Its history is rich 
in Hollywood A-listers, its more recent past in British royals 
(nowadays they’re joined by their fellow Euro monarchs). The 
dress code is fleece for all, so no diamonds and no DJs (dinner 
jackets). Go with the flow – and if HRH is next to you in the 
Co-op queue, don’t drop a curtsey.  

At the dawn of commercial skiing after the Second World War, 
members of the British gentry shared the slopes with David 
Niven, Audrey Hepburn, Lauren Bacall, Bing Crosby and, above 
all, Gene Kelly. He’d move into the Chesa Grischuna hotel for 
long tracts of winter and famously danced on its tables with 
Greta Garbo – his widow Patricia is still a regular guest. 

In that era, Sun Valley and Aspen were the only Rocky 
Mountain glamour options, but once the invasion of top Austrian 
skiers triggered new resorts like Vail, Jackson Hole and the 1960 
Olympic venue, Squaw Valley, Hollywood headed for its own hills. 

A favourite of  mountain enthusiasts 
from Sir Arthur Conan Doyle to HRH 
Prince Charles, Klosters is still the 
European resort that sets the standard
Words: Minty Clinch

cut above

Klosters’ rooftops 
peep out from 
behind the slopes 
(right); a lure for 
anybody who likes a 
challenge (far right)

A
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The expansive Davos-Klosters uplands swallow the crowds, 
often giving the impression that you can cruise forever in your 
private bubble. The Meierhofer Tälli to Wolfgang, between 
Klosters and Davos, is a gnarly black; and boy racers will find 
plenty to test them on Jakobshorn, Rinerhorn and Pischa, Davos’ 
three sparsely used alternatives on the opposite side of valley.  

Between pistes, there is always powder, but you’ll need PT 
to show you the best of it. As you float down, give thanks to 
Sir Arthur Conan Doyle: the author wintered in the famously 
reviving Alpine air while his wife, Louisa, was treated for 
tuberculosis in one of Davos’ many sanatoria in 1893. No lifts 
in those days, but Sherlock Holmes’ creator learned the basics 
from the Brangger brothers, saddlers who had ordered 2.5m 
wooden skis from Norway, fitted them with rudimentary 
leather bindings and taught themselves to use them at night to 
avoid their neighbours’ ridicule. 

Come the spring, the 34-year-old Conan Doyle zigzagged up 
the Maienfelder Furka from Davos, removed the skins from his 

And what secrets they are. Klosters itself has two ski areas. 
Madrisa is quiet and learner friendly, but the day trip to Austria 
from its top station is a very do-able off piste classic. The descent 
into the Montafon valley involves a 30-minute hike – HRH 
favoured a snowmobile – but the time-warped villages would still 
appeal to the young Ernest Hemingway. In the 1920s, the novelist 
spent a winter in Schrans, writing The Sun Also Rises and ski 
touring in the neighbouring Silvretta with an entourage of locals 
laden with barrels of red wine.  

Back in Klosters, the main event is the cable car, named after 
Prince Charles, from the village centre up the Parsenn, the 
most extensive of Davos’ four principle ski areas. Work the lifts 
across mellow slopes to the Weissfluhjoch, the starting point 
for runs of up to 15km down to the woodland villages of Kublis 
and Serneus: check your Swiss Rail app en route to coordinate 
regular trains back to Klosters. Confident beginners can tackle 
these blue and red pistes at the end of their first week, the 
perfect spur for more dynamic adventure down the line.

In Klosters, the celebrity vacuum was filled by Prince Charles, 
a pioneering fanatic from a family that previously favoured 
stalking over skiing. In due course, he was joined by Princess 
Diana and their sons, accompanied by Prince Andrew, Fergie 
(Sarah Ferguson) and daughters. They came partly because of 
their friendship with the Palmer-Tomkinson family, now in its fifth 
Klosters generation. The Swiss connection was Doris Friedrich 
from Basel, wife of James Palmer-Tomkinson, mother of Charles 
and Jeremy, all three of them British Olympic skiers between 
1936 and 1980. 

The P-T torch has now passed to grandson James and his 
wife, Sos. Until five years ago, Charles’ son kept a low profile 
in comparison to his younger sisters, Santa, married to the TV 
historian Simon Sebag Montefiore, and Tara, the former IT girl 
whose lifestyle takes no prisoners. Both love the powderfields 
they’ve known since infancy, but PT Ski, James’ bespoke company, 
is on a mission to share family secrets with lucky guests. A 
concierge for connoisseurs? The search stops here. 

skis at the top and skied down to Arosa with his mentors. ‘In 
that great untrodden waste, with snowfields bounding our vision 
and no marks of life save the tracks of chamois and of foxes, it 
was glorious to whiz along,’ he wrote in Strand Magazine, adding 
wryly: ‘My tailor tells me Harris tweed cannot wear out. This is 
mere theory and will not stand a thorough scientific test. He will 
find samples of his wares on view from the Furka Pass to Arosa’. 

In line with its privacy code, Klosters is more über chalet than 
posh hotel.  Typically, there are no five stars, but the Chesa 
Grischuna, ideally located in the middle of the village, has 
elegance and history on its side. The food is sophisticated – still 
not a given in Switzerland – and the piano bar is a popular 
meeting place after dinner. 

The Hotel Wynegg, owned and ruled for 60 years by the 
indomitable Ruth Guler, is in a new phase following her death 
in February 2015. As a matriarch with attitude, she dared to 
offer British boarding school conditions to generations of 
clients out of Who’s Who. And they loved her for it, not least the 

‘That great untrodden waste, with 
snowfields bounding our vision and no 

marks of  life save the tracks of  chamois.’

Balanced approach: summer activities on show (left); 
inside Haus Alpina (top) and Chalet Bear (above)

Arthur Conan Doyle and his wife, Louisa, visited 
Klosters in the 1890s. The author was impressed 
by the untouched nature of the local area
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The Information
PT Ski, tel: (+44) 20 7736 5557, ptski.com
The Oxford Ski Company, Chalet Eugenia (sleeps 17+4), 
from £26,390, tel: (+44) 1993 899 420, oxfordski.com
Haus Alpina (sleeps 12), from £27,170, tel: (+41) 81 422 
1153, haus-alpina-klosters.com 
Chalet Bear (sleeps 8), from  £17,472, tel: (+44) 7710 
485 668, chaletbear.com
Prices fully catered per week, no flights. 
More information: myswitzerland.com   

senior British royals who often ate cabbage soup and bratwürst 
(sausage) at her communal tables. 

 In recent years, Chalet Eugenia, set in spacious grounds and 
built on a ‘no expense spared’ ticket by Baroness Thyssen-
Bornemisza in 1958, has been opening its elaborate doors 
to discerning clients. Prince Andrew rents it for the World 
Economic Forum held in Davos at the end of January. He may 
well grab the sumptuous penthouse suite, on a floor of its own 
with an enormous double bed under an elaborate timber ceiling. 
The drawing room, its focus a four-sided fireplace loaded with 
blazing logs, is a stand-out, as is the panelled dining room. 

Where the late Baroness led, others have followed, most 
notably Chrissie Rucker, founder-owner of the White Company, 
and husband Nick Wheeler, supremo of Charles Tyrwhitt gents’ 
shirts. When they decided they wanted to go on holiday in 
Klosters with their four children, they bought an apartment block 
on the outskirts and morphed it into the palatial Haus Alpina. 
When their careers prevented them from making full use of it, 
they started renting out to the public.  

In such a rustic village, the approach is austerely industrial and 
the underground garage that once served the flats is eerily 
empty, but rubbing the Aladdin’s Lamp opens up vast interiors 
furnished with impeccable taste. Provided you like white. 

Ranks of mega candles infuse assorted sitting rooms with 
appropriate floral scents; super sofas invite luxury slumping that 
can easily lead to spilled red wine. The magnificent penthouse 
suite shares the top floor with a television area: as the Rucker-
Wheelers prefer board games, it contains the chalet’s only set 

– and it didn’t work. The ruling couple; he a brilliant cook, she an 
eagle-eyed housekeeper, have their employers’ interests at heart. 

Chalet Bear, owned by Gilly Norton, a Klosters regular 
since she was 10, is centrally located, equally comfortable and 
rewardingly relaxed. Her friend, Luzi Jugli, built it from logs he 
picked out  from the surrounding forest, a labour of love he 
completed just before World War II. 

When he died age 97 in 2005, Norton used design skills 
learned at the Courtauld Institute to refurbish the pretty stand-
alone property under the guidance of a Swiss architect she met 
at an elegant dinner party in Marrakech. The whole tale really is 
so very Klosters. 

In tune with the vibe, I’ll delegate my praise to actress 
Sigourney Weaver. ‘A truly wonderful chalet. We loved every 
minute of our stay and were wonderfully looked after.’  

Welcome home, Hollywood. Klosters is still your kind of town. 

Chalet Eugenia was built on a  
no expense spared ticket in 1958 

One of the nearby 
lakes: perfect for a 
summer swim and coldly 
picturesque in the snow

H O T E L  �  G O L F  �  W I N E  �  G A S T R O N O M Y  �  W E L L N E S S

Our head chef was awarded 1 Star Michelin 2016 for the third year running.

Under 2 hours' fl ight time from London. FlyBE operate daily fl ights to Bergerac from over 10 UK 

airports. British Airways operate daily fl ights to Bordeaux from London Gatwick.

A unique and magical place in the Dordogne, South West France

France's

Best Golf Hotel
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Versailles being perhaps the most obvi-
ous example.

In his lifetime, Brown’s work represented 
the cutting edge of fashion. He also 
tried his hand at architecture; although 
his buildings – such as Redgrave Hall 
in Suffolk and Croome Court in 
Worcestershire – did not always quite 
enjoy the reception of his park designs.

To mark the tercentenary of Brown’s 
birth, events are taking place across 
the UK, with many being staged in the 
places where his handiwork can still be 
seen. Foremost among these is Blenheim 
Palace in Oxfordshire – at more than 
2,000 acres one of the largest examples 
of Brown’s craft and one where he 
worked for 11 years – which is running a 
programme of tours to provide insights 
into the park as it was first intended.

www.blenheimpalace.com

W hat do the English country 
estates of Blenheim Pal-
ace, Burghley House and 

Chatsworth have in common?
The answer is that they all have park-

lands and gardens that were designed 
by Lancelot ‘Capability’ Brown, arguably 
Britain’s greatest-ever gardener and a 
man who probably played a bigger part 
than any in defining the character of the 
quintessential English landscape.

Brown was born 300 years ago, on 29 
May 1716, and he gained his nickname 
from a habit of telling his aristocratic 
clients that their estates had the ‘capability’ 
for improvement.

Very much the go-to man of his day, 
Brown was prolific in his output; over the 
course of a career that spanned more 
than 40 years he designed in excess of 
170 parks and gardens, most of which 
survive today.

Following an apprenticeship spent at 
Kirkharle Hall in Northumberland, Brown 
found his big break at the Stowe estate 
in Buckinghamshire, where he rose to the 
post of head gardener, before branching 
out into designing grounds for estates 
across the country; including for King 
George III at Hampton Court.

Under Brown’s guidance, many a formal 
garden that had been painstakingly laid 
down in previous centuries was uprooted 
or reduced in size and in their place came 
more naturalistic options that gave the 
illusion of a natural landscape. A Brown 
creation brings with it a wide expanse of 
undulating grass, providing direct access to 
the house and enlivened with trees, both 
in groups and alone, and winding lakes, 

created by damming rivers that had often 
previously played an understated or invis-
ible role. The designer was also partial to 
moving the occasional hill and to adding 
eye-catching, man-made features: follies 
and bridges being particular trademarks. 

Writing recently in the Financial Times, 
landscape historian Johnny Phibbs added 
his own definition of Brown’s work: ‘You 
may saunter over the grass, or settle to 
have a picnic under the trees, wherever 
and whenever you wish. In Brown’s day 
this was a new freedom, born of the 
English enlightenment, and with it came 
a certain humility. Brown’s self-declared 
role was to tease out the “capabilities” of 
a place, rather than to impose his own 
ideas upon it.’

And his works created a particularly 
English phenomenon; a world away from 
the more formalised, geometric patterns 
that were popular across the Channel – 

This year marks the tercentenary of  the birth of  Lancelot 
‘Capability’ Brown, arguably Britain’s greatest-ever gardener
Words: George de Grey

A hand in the landscape

A Brown creation is typified by a wide expanse  
of  undulating grass enlivened with trees and lakes

The Brown signature on  
show at Blenheim Palace

www.centurionclub.co.uk
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London’s most exciting new Club
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